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Abstract:
Financial literacy is an essential competency in contemporary intricate financial frameworks, affecting the way people save, spend, borrow, and buy. In the case of urban young people in Nepal, increasing the exposure to online banking and investment websites generates opportunities, as well as threats. This paper discusses the correlation between financial literacy and the investment behaviour among the urban youth in Nepal. It targets their demographics, financial attitudes, their investment decisions and their financial information sources. The results are expected to demonstrate the influence of financial literacy on investment behaviour and to give indications on policies and interventions to support financial inclusion and financial resiliency.
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Introduction:
Financial literacy has become a vital life skill in recent years, as individuals are more and more exposed to more complex economic and financial systems. It involves the knowledge, skills and attitudes that one needs to make informed decisions about saving, spending, borrowing, and investing. In the case of young people, especially in urban areas, financial literacy is a key determinant of future financial stability, career and wealth creation. The significance of financial literacy among the youth cannot be overemphasised in developing nations such as Nepal, where access to digital financial services is growing at a rather fast pace, and financial markets are still maturing.
The youth in Nepal are an active population group in urban areas, with increased levels of education, access to information flows across the globe and increased activities in banking and investment products. As mobile banking, digital wallets and access to investment platforms become more popular than ever, the youth of today have opportunities as well as threats when it comes to personal finance management. Nevertheless, their financial literacy levels also play a very big role in the way they save and invest. Financial illiteracy may result in making bad financial decisions, excessive use of debt, or falling prey to financial fraud, whereas financial literacy may result in good financial decisions, diversification, and financial autonomy.
The cultural values, peer influence, risk perceptions and financial products awareness (savings account, insurance, stock market and mutual fund) tend to influence investment behaviour among the Nepalese youth. Although there is a promise of financial activities among the young people in the urban setting, the empirical evidence indicates the existence of gaps in financial literacy. The next key issue is to understand how knowledge, attitudes, and confidence will be transformed into real investment decisions, and hence, the role of policymakers, financial institutions, and educators is paramount.
It is against this backdrop that the research on financial literacy and investment behaviour among the youth in the urban Nepalese communities becomes very relevant. Not only does it illuminate the readiness of young people to invest in their financial future, but it also gives information on ways financial education programs and policy interventions might be tailored to build a more financially inclusive and inclusive Nepali economy.


Objectives of the Study
1. To examine the demographic profile of urban youth in Nepal and its influence on financial behaviour.
2. To assess the level of financial literacy and knowledge among youth.
3. To analyse the investment behaviour and attitudes of urban youth towards finance.
4. To identify key sources of financial information influencing their decisions.
Hypothesis:
Hypothesis No. 1
Null Hypothesis (H0​)
There is no positive correlation between the demographic profile (higher educational attainment and higher income) of urban youth in Nepal and more responsible and proactive financial behaviour.
Alternative Hypothesis (Ha)
The demographic profile (specifically, higher educational attainment and higher income) of urban youth in Nepal is positively correlated with more responsible and proactive financial behaviour.
Hypothesis No.2
Null Hypothesis (H0​)
There is no significant association between the level of financial literacy and knowledge among urban youth in Nepal and their investment behaviour (risk tolerance/diversification) or thei reliance on formal financial institutions for information. 
 Alternate Hypothesis (Ha​)
A higher level of financial literacy and knowledge among urban youth in Nepal is positively and significantly associated with more diversified and risk-tolerant investment behaviour and a greater reliance on formal financial institutions and educational resources for financial information.

 Review of Literature


	Author(s), Year
	Focus of Study
	Key Findings
	Relevance to the Present Study

	Lusardi & Mitchell (2014)
	Global financial literacy and retirement planning
	Financial literacy improves saving and investment outcomes, reduces vulnerability.
	Establishes global evidence on importance of literacy for financial security.

	Atkinson & Messy (2012)
	OECD financial literacy framework
	Financial literacy includes knowledge, attitudes, and behavior, not just awareness.
	Provides a framework to assess youth financial literacy in Nepal.

	OECD (2017)
	Financial literacy among youth worldwide
	Young people lack adequate financial knowledge despite active use of financial products.
	Highlights the literacy gap among youth, relevant for Nepal’s urban youth segment.

	Khan et al. (2019)
	South Asian youth financial awareness
	Youth show enthusiasm for financial tools but lack risk assessment skills.
	Shows challenges similar to Nepal’s context.

	Sharma & Neupane (2020)
	Financial literacy in Nepal
	Nepalese youth engage in digital finance but lack investment knowledge.
	Directly relevant to urban Nepalese youth behaviour.

	Pankow (2012)
	Investment patterns of young investors
	Youth prefer short-term investments, influenced by peers/social media.
	Explains social influences shaping investment among youth.

	Chavali & Mohanraj (2016)
	Indian youth investment behavior
	Youth favour secure investments (such as FDs and savings account) over more risky options.
	Similar cultural/behavioural context to Nepal.

	Lusardi & Tufano (2015)
	Debt literacy and investment decisions
	Low literacy leads to poor debt management and weak investment diversification.
	Shows consequences of low literacy, relevant for Nepalese youth.

	Rooij, Lusardi & Alessie (2011)
	Financial literacy and stock market participation
	Literate individuals are more likely to invest in stock markets.
	Links literacy directly to investment participation.

	Bhushan (2014)
	Financial literacy in India
	Family and peers are the main sources of financial knowledge; formal education is limited.
	Useful to study Nepalese youth reliance on informal sources.

	Dahal & Regmi (2021)
	Financial education in Nepal
	Structured financial education programs are essential to improve decision-making.
	Suggests interventions applicable to urban Nepalese youth.



Research Gap
While global and regional studies affirm the strong linkage between financial literacy and investment behaviour, limited research has been conducted focusing specifically on urban Nepalese youth. Most prior research highlights financial literacy levels, investment preferences, and influencing factors in broader or different contexts (global, regional, or rural populations), but there is insufficient evidence that directly addresses the urban youth demographic in Nepal.
Research Methodology
Methodology
This study employs a mixed-methods approach to examine the relationship between financial literacy and investment behaviour among urban youth in Nepal. By combining quantitative survey analysis with qualitative insights, the research ensures a comprehensive understanding of how knowledge, attitudes, and awareness shape financial decision-making, saving, and investment patterns.
Research Design
The study adopts a descriptive research design to quantify financial literacy levels, investment preferences, and the impact of demographic variables such as education and income on financial behaviour. This structure enables a detailed assessment of how financial awareness influences responsible financial practices and investment diversification among Nepalese youth.
Data Collection
Primary Data: Collected through a structured questionnaire distributed among 138 urban youth respondents in Nepal. The questionnaire included demographic details, financial attitudes, literacy indicators, investment behaviour, and decision-making patterns.
Secondary Data: Existing literature, reports from the OECD, financial institutions, and prior studies on youth financial literacy in Nepal and South Asia were reviewed to establish a contextual framework and validate findings.
Sampling Details
Sample Size: 138 respondents from urban Nepal.
Sampling Technique: Convenience sampling, targeting young individuals actively engaged with financial products such as savings accounts, digital wallets, or basic investments.
Inclusion Criteria: Respondents aged 18–35 with awareness of or experience in saving, borrowing, or investing.
Exclusion Criteria: Respondents with no basic exposure to financial services or literacy concepts were excluded.
Data Analysis Quantitative: Descriptive statistics (frequency distributions, percentages, and charts) were used to analyse literacy levels, investment participation, and demographic correlations. Regression analysis tested the hypotheses linking education and income to proactive financial behaviour, as well as literacy to diversified investment choices.
Qualitative: Open-ended responses were analysed to capture perceptions, challenges, and suggestions regarding financial education and responsible investing.
Validity & Reliability The questionnaire was pre-tested with a subset of respondents to ensure clarity and relevance. Cronbach’s alpha was applied to test internal consistency, and expert validation ensured content validity.
Ethical Considerations The study followed ethical research practices by ensuring participant anonymity and informed consent. Data was collected solely for academic purposes, with strict confidentiality maintained throughout.

Data Analysis & Interpretation
	AGE

	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	18-21
	88
	63.8
	63.8
	63.8

	
	22-25
	18
	13.0
	13.0
	76.8

	
	26-30
	16
	11.6
	11.6
	88.4

	
	31-35
	16
	11.6
	11.6
	100.0

	
	Total
	138
	100.0
	100.0
	


Section A: Demographics
1.Age 


Interpretation: The frequency distribution table reveals that 63.8% of respondents are aged 18–21, indicating a predominantly young adult demographic. The 22–25 age group accounts for 13.0%, while both the 26–30 and 31–35 groups comprise 11.6% each. This youth-heavy sample suggests the survey findings primarily reflect younger perspectives, limiting broader generalization.

2.Gender 
	 
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	Male
	80
	58
	58
	58

	
	Female
	58
	42
	42
	100

	
	Total
	138
	100
	100
	





Interpretation-
The gender distribution shows that out of 138 respondents, 80 (58%) are male and 58 (42%) are female. This indicates a slightly male-dominated sample, though both genders are reasonably represented for analysis.

3.Education 
	EDUCATION

	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	High School
	100
	72.5
	72.5
	72.5

	
	Bachelor’s Degree
	38
	27.5
	27.5
	100.0

	
	Total
	138
	100.0
	100.0
	




Interpretation-
The education chart shows that the majority of respondents (approximately 110) have completed high school, while around 50 hold a bachelor's degree. This indicates a predominantly high school-educated sample, reflecting early academic stages or pre-university status.

	OCCUPATION

	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	Student
	98
	71.0
	71.0
	71.0

	
	Employed
	30
	21.7
	21.7
	92.8

	
	Self Employed
	6
	4.3
	4.3
	97.1

	
	Unemployed
	4
	2.9
	2.9
	100.0

	
	Total
	138
	100.0
	100.0
	


4.Occupation 










Interpretation-
The occupation data reveals that the majority of respondents are students (71%), followed by employed individuals (21.7%). A smaller portion is self-employed (4.3%) and unemployed (2.9%). This student-dominant sample suggests insights will mainly reflect the views of those currently in education.

5.Income 
	INCOME

	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	No Income
	86
	62.3
	62.3
	62.3

	
	Below 10000
	42
	30.4
	30.4
	92.8

	
	10000-25000
	8
	5.8
	5.8
	98.6

	
	Above 25000
	2
	1.4
	1.4
	100.0

	
	Total
	138
	100.0
	100.0
	





Interpretation-
The income distribution chart shows that 86 respondents (62.3%) have no income, and 42 (30.4%) earn below ₹10,000. Only a small portion earns ₹10,000–25,000 (8 respondents) or above ₹25,000 (2 respondents). This indicates a low-income or financially dependent population, mostly students.

Section B: Financial Literacy 
6. level of agreement
	Indicate level of agreement


	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	Strongly Disagree
	52
	37.7
	37.7
	37.7

	
	Disagree
	50
	36.2
	36.2
	73.9

	
	Neutral
	26
	18.8
	18.8
	92.8

	
	Agree
	6
	4.3
	4.3
	97.1

	
	Strongly Agree
	4
	2.9
	2.9
	100.0

	
	Total
	138
	100.0
	100.0
	




Interpretation-
Most respondents either strongly disagreed (52) or disagreed (50), showing a predominantly negative sentiment. Only 6 agreed and 4 strongly agreed, indicating very low positive consensus.26 participants remained neutral, showing some indecisiveness or lack of opinion. Overall, out of 138 total responses, the majority leaned toward disagreement.

7. Differentiate between saving and investing
	Can differentiate between saving and investing. 

	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	1
	68
	49.3
	49.3
	49.3

	
	2
	40
	29.0
	29.0
	78.3

	
	3
	18
	13.0
	13.0
	91.3

	
	4
	6
	4.3
	4.3
	95.7

	
	5
	6
	4.3
	4.3
	100.0

	
	Total
	138
	100.0
	100.0
	





Interpretation-
A majority of respondents (68) rated “1,” showing they cannot differentiate between saving and investing. 40 respondents selected “2,” reinforcing a limited understanding of the difference. Only 6 respondents chose “5,” indicating very few are confident in their ability to distinguish the two. Overall, the data (138 responses) highlight a lack of strong financial literacy on this topic.

8. Track my monthly expenses 
	Track my monthly expenses regularly.

	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	1
	14
	10.1
	10.1
	10.1

	
	2
	10
	7.2
	7.2
	17.4

	
	3
	38
	27.5
	27.5
	44.9

	
	4
	58
	42.0
	42.0
	87.0

	
	5
	18
	13.0
	13.0
	100.0

	
	Total
	138
	100.0
	100.0
	






Interpretation-
Most respondents (58) rated themselves at level 4, showing a fairly good habit of tracking expenses.38 selected “3,” indicating moderate tracking behaviour, while only 18 chose the highest level (5). Low scores (1 and 2) together make up 24 responses, suggesting a minority do not track their expenses well. Overall, among 138 participants, the majority show positive financial discipline in monitoring monthly spending.

9. Inflation Concept 
	Understanding of the concept of inflation.

	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	1
	10
	7.2
	7.2
	7.2

	
	2
	10
	7.2
	7.2
	14.5

	
	3
	34
	24.6
	24.6
	39.1

	
	4
	70
	50.7
	50.7
	89.9

	
	5
	14
	10.1
	10.1
	100.0

	
	Total
	138
	100.0
	100.0
	




Interpretation-
The highest number of respondents (70) rated “4,” showing a good understanding of inflation.34 chose “3,” indicating moderate awareness, while only 14 rated themselves at the highest level (5). Low scores (1 and 2) together account for just 20 participants, suggesting a limited lack of awareness. Overall, among 138 individuals, the majority display a reasonable to strong grasp of inflation concepts.

10. Financial Products 
	Comparison of financial products before choosing.

	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	1
	6
	4.3
	4.3
	4.3

	
	2
	18
	13.0
	13.0
	17.4

	
	3
	36
	26.1
	26.1
	43.5

	
	4
	54
	39.1
	39.1
	82.6

	
	5
	24
	17.4
	17.4
	100.0

	
	Total
	138
	100.0
	100.0
	




Interpretation-
A large portion of respondents (54 or 39.1%) rated themselves at level 4, indicating they compare options seriously.36 participants (26.1%) selected level 3, showing a moderate approach toward comparison. Only 6 respondents (4.3%) rated “1,” implying very few make no comparisons at all. Overall, with 138 responses, the data reflect that most individuals practice informed financial decision-making.

Section C: Financial Knowledge
11. Risk Investment 
	Meaning of higher risk Investment

	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	Higher Return
	18
	13.0
	13.0
	13.0

	
	Guaranteed Loss
	108
	78.3
	78.3
	91.3

	
	No Impact
	10
	7.2
	7.2
	98.6

	
	Low Return
	2
	1.4
	1.4
	100.0

	
	Total
	138
	100.0
	100.0
	




Interpretation-
A vast majority (108 out of 138) mistakenly associate higher risk with guaranteed loss, showing a major misconception. Only 18 respondents correctly linked higher risk with higher return, a fundamental investment principle. Very few chose “no impact” (10) or “low return” (2), indicating confusion about the risk-return trade-off. Overall, the results highlight a critical gap in financial literacy regarding investment risk.

12. Low Risk Investment
	Low Risk Investment

	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	Stock Market
	68
	49.3
	49.3
	49.3

	
	Real Estate
	24
	17.4
	17.4
	66.7

	
	Fixed Deposit
	8
	5.8
	5.8
	72.5

	
	Cryptocurrency
	38
	27.5
	27.5
	100.0

	
	Total
	138
	100.0
	100.0
	




Interpretation-
Most respondents (68) incorrectly identified the stock market as a low-risk investment.
Only 8 participants correctly selected fixed deposits, which are conventionally low-risk.
38 chose cryptocurrency—a highly volatile asset—showing a serious misunderstanding of risk. Overall, the data reflect confusion and poor awareness about safe investment options among the 138 respondents.

Section D: Investment Behaviour
13.Current Investment
	IF YES

	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	Savings Account
	78
	56.5
	56.5
	56.5

	
	Fixed Account
	60
	43.5
	43.5
	100.0

	
	Total
	138
	100.0
	100.0
	




Interpretation-
A majority of respondents prefer savings accounts (78) and fixed accounts (60), reflecting a highly conservative approach. Respondents selected options like mutual funds, the stock market, real estate, gold, or cryptocurrency. This indicates a lack of diversification and low risk appetite among the participants. Overall, the 138 responses reveal a strong preference for traditional, low-return investment options.

14.Reason of Investment:
	Primary reason for investing?

	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	Retirement Savings
	32
	23.2
	23.2
	23.2

	
	Emergency Fund
	44
	31.9
	31.9
	55.1

	
	Wealth Creation
	10
	7.2
	7.2
	62.3

	
	Peer Influence
	52
	37.7
	37.7
	100.0

	
	Total
	138
	100.0
	100.0
	




Interpretation-
Among 138 respondents, Peer Influence (52) emerged as the strongest motivator for financial behaviour. Emergency Fund (44) was the second most prioritised goal, indicating a focus on short-term financial security. Retirement Savings (32) showed moderate awareness toward long-term planning. Wealth Creation (10) received the least attention, reflecting a lower priority for investment-driven goals.

Section E: Attitude Towards Finance
15.Imposrtance of Financial  Planning:
	Financial Planning

	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	Strongly Disagree
	16
	11.6
	11.6
	11.6

	
	Disagree
	28
	20.3
	20.3
	31.9

	
	Neutral
	44
	31.9
	31.9
	63.8

	
	Agree
	6
	4.3
	4.3
	68.1

	
	Strongly Agree
	44
	31.9
	31.9
	100.0

	
	Total
	138
	100.0
	100.0
	




Interpretation-
Out of 138 respondents, Neutral and Strongly Agree received the highest responses (44 each), showing a split between uncertainty and strong support. Disagree (28) and Strongly Disagree (16) indicate a notable portion of the respondents do not support the statement. The agreement received only 6 responses, suggesting minimal agreement. Overall, opinions are polarised, with most respondents either undecided or firmly in favour.

16. Investing should start from a young age.:
	Starting of Investment from a Young age

	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	Strongly Disagree
	4
	2.9
	2.9
	2.9

	
	Disagree
	2
	1.4
	1.4
	4.3

	
	Neutral
	20
	14.5
	14.5
	18.8

	
	Agree
	40
	29.0
	29.0
	47.8

	
	Strongly Agree
	72
	52.2
	52.2
	100.0

	
	Total
	138
	100.0
	100.0
	




Interpretation-
Among 138 respondents, a strong majority (72) Strongly Agree and 40 Agree, indicating high overall agreement with the statement. Only a small fraction (4 Strongly Disagree, 2 Disagree) oppose it, showing minimal resistance. Neutral responses (20) suggest some uncertainty or lack of opinion. The data reflect a clear positive consensus among the participants.

17. Confidence about making Financial Decisions
	Confidence about making Financial Decisions

	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	Strongly Disagree
	4
	2.9
	2.9
	2.9

	
	Disagree
	4
	2.9
	2.9
	5.8

	
	Neutral
	24
	17.4
	17.4
	23.2

	
	Agree
	60
	43.5
	43.5
	66.7

	
	Strongly Agree
	46
	33.3
	33.3
	100.0

	
	Total
	138
	100.0
	100.0
	




Interpretation-
Out of 138 respondents, Agree (60) and Strongly Agree (46) together form a clear majority, indicating strong overall agreement. Neutral responses (24) suggest some participants were unsure or indifferent. Only a few respondents disagreed (4) or Strongly Disagreed (4), showing minimal opposition. The data reflect a generally positive perception with limited disagreement.
Hypothesis Testing: 
Hypothesis 1:
Null Hypothesis (H0​)
There is no positive correlation between the demographic profile (higher educational attainment and higher income) of urban youth in Nepal and more responsible and proactive financial behaviour.
Alternative Hypothesis (Ha)
The demographic profile (specifically, higher educational attainment and higher income) of urban youth in Nepal is positively correlated with more responsible and proactive financial behaviour.

Hypothesis Testing:
[image: ]

Interpretation:
The linear regression analysis strongly supports the hypothesis that the demographic profile positively influences proactive financial behaviour among urban youth in Nepal. The overall model was highly significant (F(2, 135) = 33.889, p < 0.001), explaining 33.4% of the variance in financial behaviour (R² = 0.334). Both predictors were found to be highly significant and positive: Income had the strongest impact (β=0.453, p<0.001), followed by Education (β=0.297, p<0.001). This indicates that urban youth who have higher educational qualifications and, more importantly, greater financial capacity (income) are significantly more likely to engage in proactive investment and responsible financial practices.
Hypothesis 2:
Null Hypothesis (H0​)
There is no significant association between the level of financial literacy and knowledge among urban youth in Nepal and their investment behaviour (risk tolerance/diversification) or their reliance on formal financial institutions for information. 
Alternate Hypothesis (Ha​)
A higher level of financial literacy and knowledge among urban youth in Nepal is positively and significantly associated with more diversified and risk-tolerant investment behaviour and a greater reliance on formal financial institutions and educational resources for financial information.

Hypothesis Testing:
[image: ]

Interpretation:
The multiple linear regression analysis strongly supports the hypothesis that a youth's Financial Knowledge regarding investment risk significantly predicts their Primary Reason for Investing. The overall model was highly significant (F(2,135)=294.084, p<0.001), accounting for 81.3% (R2=0.813) of the variability in the primary investment reason. Both predictors exhibited a significant positive relationship with the dependent variable: The Understanding of Low-Risk investments (β=0.816, p<0.001) proved to be the most dominant factor, while the Understanding of High-Risk investments (β=0.148, p<0.001) also contributed positively, but with a much smaller effect size. This finding emphasises that among urban youth, knowledge related to safer, low-risk options are the primary driver shaping their core motivation for engaging in financial behaviour.
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Age

Frequency	
18-21	22-25	26-30	31-35	Valid	88	18	16	16	


Gender

Frequency	
Male	Female	Valid	80	58	


Education

Frequency	High School	Bachlors Degree	Valid	100	38	


Occupation

Frequency	
Student	Employed	Self Employed	Unemployed	Valid	98	30	6	4	


Income

Frequency	
No Income	Below 10000	10000-25000	Above 25000	Valid	86	42	8	2	


Indicate level of agreement

Frequency	
Strongly Disagree	Disagree	Neutral	Agree	Strongly Agree	Valid	52	50	26	6	4	


 can differentiate between saving and investing.  

Frequency	
1	2	3	4	5	Valid	68	40	18	6	6	


Track my monthly expenses regularly. 

Frequency	
1	2	3	4	5	Valid	14	10	38	58	18	


Understanding of  the concept of inflation. 

Frequency	
1	2	3	4	5	Valid	10	10	34	70	14	


Comparison of  financial products before choosing

Frequency	
1	2	3	4	5	Valid	6	18	36	54	24	


Meaning of higher risk Investment 

Frequency	
Higher Return	Guranteed Loss	No Impact	Low Return	Valid	18	108	10	2	


Low risk investment

Frequency	
Stock Market	Real Estate	Fixed Deposit	Cryptocurrency	Valid	68	24	8	38	


Investment Preference

Percent	
Savings Account	Fixed Account	Mutual Funds	Stock Market	Real Estate	Gold	Cryptocurrency	Other	78	60	0	0	0	0	0	0	0	


Primary reason for Investment

Frequency	
Retirement Savings	Emergency Fund	Wealth Creation	Peer Influence	Valid	32	44	10	52	


Financial 
planning

Frequency	
Strongly Disagree	Disagree	Neutral	Agree	Strongly Agree	Valid	16	28	44	6	44	


Starting of Investment from Young age 

Frequency	
Strongly Disagree	Disagree	Neutral	Agree	Strongly Agree	Valid	4	2	20	40	72	


Confidence about making Financial Decisions 

Frequency	
Strongly Disagree	Disagree	Neutral	Agree	Strongly Agree	Valid	4	4	24	60	46	
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Model summary

Change Staistics

AdustedR St Erorofthe R Squars
Model R RSquars  Sauare Estimate Change  FChange it a2 sig F change
1 578 334 324 604 33 33889 2 135 <001
a.Predictors: (Constant, EDUCATION, INCOME
ANOVA®
Sum of
Model Squares o Meansquie  F sig
T Regression 24705 2 12353 33eee  <001”
Residual 19208 135 365
Total 73913 137
a Dependent Variable: INVESTMONEY
b.Predictrs: (Constant, EDUCATION, INCOME
Coefficients®
Standardized
Unstandardized Coefficients  Goefficients
Model B sta. Error Beta t sig
T (Constant) 1224 180 6804 <001
INCOME 493 077 453 6370 <001
EDUCATION 488 118 207 4172 <001

. Dependent Variable: INVESTMONEY
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Model summary
Change Statistcs

AdustedR St Erorofthe R Squars
Model R RSquars  Sauare Estimate Change  FChange it a2 sig F change
1 902 813 811 528 813 294088 2 135 <001
a. Predictors: (Constan), LOWRISK, HIGHERRISK
ANOVA®
Sum of
Model Squares o Meansquie  F sig
T Regression 163702 2 1851 204084 <001°
Residual 37574 135 278
Total 201.275 137
a Dependent Variable: PRIMARYREASON
b. Predictors: (Constant), LOWRISK, HIGHERRISK
Coefficients®
Standardized
Unstandardized Coefficients  Goefficients
Model B sta. Error Beta t sig
T (Constant) 273 180 1515 132
HIGHERRISK 351 103 18 3412 <001
LOWRISK 770 041 816 18811 <001

a.Dependent Variable: PRIMARYREASON
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