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Abstract
Environmental, Social, and Governance (ESG) factors have become increasingly significant in shaping personal investment decisions as investors seek to align their financial goals with sustainability and ethical considerations. This study explores the impact of ESG awareness on individual investment choices, analyzing the extent to which knowledge and perception of ESG influence portfolio allocation. Using survey data and existing literature, the research identifies key trends in investor behaviour and the role of ESG disclosures in decision-making. The findings highlight a growing preference for sustainable investments yet also reveal challenges such as information asymmetry and varying levels of awareness. This study provides valuable insights for investors, policymakers, and financial institutions aiming to promote ESG integration in investment strategies.
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II. INTRODUCTION
In recent years, Environmental, Social, and Governance (ESG) criteria have emerged as critical factors influencing financial markets and investment decisions. With growing concerns over climate change, corporate ethics, and governance practices, investors are increasingly considering sustainability alongside traditional financial metrics. This
shift reflects a broader trend where ethical and responsible investing is not only a moral choice but also a strategy for long-term value creation. The rise of ESG investing is driven by multiple factors, including regulatory frameworks, corporate sustainability initiatives, and changing investor preferences. Institutional investors have been at the forefront of ESG integration, but individual
investors are also showing a rising interest in aligning their portfolios with their values. However, the level of ESG awareness among retail investors varies significantly, affecting their ability to make informed investment choices.
This study aims to explore the relationship between ESG awareness and personal investment decisions. It examines how knowledge of ESG factors influences investment preferences, whether it leads to a higher allocation in sustainable assets, and what barriers exist to ESG adoption among individual investors. By analyzing survey responses and reviewing existing literature, this research provides insights into the evolving landscape of sustainable investing.
III. OBJECTIVE
The primary objective of this research is to examine the impact of ESG (Environmental, Social, and Governance) awareness on personal investment decisions. Specifically, the study aims to:
1. Analyze how awareness of ESG factors influences individual investors' portfolio choices and asset allocation, with a focus on sustainable investments.
2. Investigate the key barriers and challenges such as information asymmetry and varying levels of knowledge that hinder or promote the integration of ESG factors into personal investment strategies.
3. Assess the role of ESG awareness in shaping   investor   preferences,
4. including the weight placed on financial returns, risk management, and personal ethical values when making investment decisions.
5. Provide insights into how increased ESG awareness can lead to greater participation in sustainable financial products and influence long-term investment trends.
IV. LITERATURE REVIEW
Kaakandikar, D. R., has demonstrated a broad research interest spanning financial analysis, consumer behavior, and management studies, as evidenced by his extensive publications. His financial analyses cover a range of topics, from specific institutions like Janaseva Bank (Kaakandikar, 2020a) and Maruti Suzuki India Limited Company (Kaakandikar, 2020v), to broader financial management practices such as budgetary control (Kaakandikar, 2020c), working capital management (Kaakandikar, 2020q, 2020x), and credit risk management (Kaakandikar, 2020u). He also explores the impact of financial tools and policies, including ratio analysis (Kaakandikar, 2020j, 2020ag), GST implementation (Kaakandikar, 2020r), and the role of insurance in personal finance (Kaakandikar, 2020m).
In the realm of consumer behavior and market trends, Kaakandikar's work extends to diverse sectors, including the ice cream industry (Kaakandikar, 2020e), online eyewear retail (Kaakandikar, 2020f), snack food (Kaakandikar, 2020i), and the automotive sector (Analyzing consumer preferences and market trends in the two- wheeler industry, 2020). His studies delve into consumer preferences, satisfaction, and loyalty, as seen in his analysis of Meridian Ice Cream, Lenskart, and Wow Momo (Kaakandikar, 2020e, 2020f; Analyzing customer satisfaction and loyalty in the context of Wow Momo, 2020). Moreover, his research also examines the influence of digital platforms and marketing strategies, including SEO for SMEs (Kaakandikar, 2020ae) and digital marketing for product branding (Kaakandikar, 2020n).
Kaakandikar has also contributed to studies on broader management and economic themes, including employee performance appraisal (Kaakandikar, 2020b, 2020ac), job satisfaction (Kaakandikar, 2020w), and the importance of training staff (Kaakandikar, 2020aa). His work further includes explorations of artificial intelligence's impact on society (Kaakandikar, 2020k), the challenges and opportunities of India's participation in the global economy (Kaakandikar, 2020af), and comparative analyses of e-banking (Kaakandikar, 2020ai) and non-performing assets (Kaakandikar, 2024).
Collaborative efforts have seen Kaakandikar, R., involved in studies analyzing consumer behavior during the COVID-19 pandemic, focusing on online and offline shopping trends (Espinoza et al., 2021a; Sinha et al., 2020), the pandemic's effects on the tourism sector (Espinoza et al., 2021b), and the impact of food delivery apps (Ganatra et al., 2021). Additionally, G, L. S. (2017) conducted a doctoral dissertation on the performance analysis of public and private mutual funds, contributing to the broader understanding of financial performance within the investment sector.Kaakandikar, R., and his colleagues have conducted research spanning various domains, including consumer behavior, technological  applications,  and  financial markets. Studies on customer satisfaction, focusing on Café Coffee Day (A study on the customer level of satisfaction towards Café Coffee Day product and service in Pune City, 2023) and Biba (Pérez-Restrepo et al., 2021), emphasize the significance of comprehending consumer preferences and experiences within retail and service sectors. Additionally, Kaakandikar's work on influencer marketing (Kaakandikar, 2024a) and digital wallets (Kaakandikar et al., 2024a) illustrates the evolving landscape of consumer engagement and spending in the digital era.
Technological applications, particularly in vehicle tracking (Shamout et al., 2022) and artificial intelligence within HR (Kaakandikar et al., 2024b; The Strategic Significance of Artificial Intelligence (AI) in HR Operations and Management, 2024), highlight the increasing integration of advanced technologies across diverse sectors. These investigations underscore the potential of technology to enhance efficiency, safety, and operational effectiveness. Furthermore, the exploration of decentralized finance (DeFi) solutions (Kaakandikar, 2024d) and data-driven insights in marketing (Pathak et al., 2024) indicates a growing interest in innovative financial technologies and data analytics.
Financial markets and related behaviors are also a prominent focus in Kaakandikar's research. Studies on equity and derivative markets (Kaakandikar, 2022) and mutual fund investments (Tiwari et al., 2024a, 2024b) provide insights into investor awareness and decision-making processes. Moreover, research on GST (Poman & Kaakandikar, 2022) and the fall and rise of C- Mart (Kaakandikar & Gawade, 2024) examines the impacts of economic policies and market dynamics on businesses. 
Kaakandikar’s work on cultural intelligence in management education (Kaakandikar, 2024c) and phygital transformation for sustainability (Kaakandikar, 2024b) further demonstrates his focus on broader social and educational themes.
V. SIGNIFICANCE
The significance of this research lies in its ability to provide valuable insights into the growing field of ESG investing. As sustainable finance continues to gain prominence, understanding investor behaviour and decision-making processes becomes essential. This study aims to bridge the knowledge gap by identifying key factors that influence ESG investment adoption, including awareness levels, financial incentives, and perceived risks. Furthermore, this research seeks to assist financial institutions in developing ESG-focused investment products that align with investor preferences, while also offering policymakers valuable data to craft regulations and incentives that encourage sustainable investing. By examining long- term market trends, this study contributes to the broader discourse on ESG investing, enabling a more informed and ESG- conscious investment landscape.
VI. METHODOLOGY
This study employs a mixed-methods approach to analyze the impact of ESG (Environmental, Social, and Governance) awareness on personal investment decisions. By integrating both qualitative and quantitative research techniques, the study provides a comprehensive understanding of how ESG awareness influences investment choices, preferences, and behaviors among individual investors.
Research Design
The study follows an exploratory and descriptive research design. The exploratory aspect seeks to identify the key factors and drivers influencing individual investors' perceptions of ESG, while the descriptive analysis quantifies the degree to which ESG awareness influences investment decisions, portfolio allocation, and preference for sustainable investments.
a) Data Collection:
Both primary and secondary data sources are utilized in this research:
· Primary Data: A structured questionnaire was administered to individual investors to gather data on their awareness of ESG factors, their investment behavior, and their preferences for sustainable financial products. The survey included a combination of closed-ended questions to capture quantitative data (such as the level of ESG awareness and investment preferences) and open-ended questions to gather qualitative insights on motivations, challenges, and the influence of personal values on investment decisions.
· Secondary Data: Relevant literature, industry reports, and case studies from financial institutions regarding ESG investment trends were reviewed to provide context and validate the findings of the primary research.
b) Sample and Sampling Method:
· Sample Size: A total of 200 individual investors, representing various demographics (e.g., age, income level, education, and investment experience), participated in the survey. This sample size was chosen to ensure sufficient statistical power and reliability of the findings.
· Sampling Technique: A stratified random sampling technique was used to ensure that the sample reflects aroad range of individual investors. This includes different segments based on demographic factors such as age, income level, education, and familiarity with sustainable investing.
· Inclusion Criteria: Participants must have prior experience making personal investments and possess at least a basic understanding of ESG factors. Only individuals who actively engage in investment decision-making were included in the study.
· Exclusion Criteria: Investors who have little or no knowledge of ESG
factors or who have not made any personal investments were excluded to ensure the relevance of the study.
c) Data Analysis:
· Quantitative Analysis: Descriptive and inferential statistical techniques were employed to analyze the survey responses. Tools such as SPSS and Excel were used.                               

How long you have been investing?
	
Val id
	Less than 1 Year
	124
	62.0
	62.0
	62.0

	
	1-5 Years
	64
	32.0
	32.0
	94.0

	
	5-10 Years
	6
	3.0
	3.0
	97.0

	
	More than 10 Years
	6
	3.0
	3.0
	100.0

	
	Total
	200
	100.0
	100.0
	




Interpretation: 
The table below shows the investment experience distribution of respondents. It is clear that 62% of the respondents have less than 1 year of investment experience, indicating that a majority are relatively new investors, possibly influenced by recent trends in ESG investing and financial awareness. A significant portion, 32%, have 1-5 years of experience, suggesting a growing segment of moderately experienced investors who may be actively refining their investment strategies. A much smaller share, 3%, have 5-10 years of experience, and another 3% have been investing for more than 10 years, highlighting that long-term investors form a minority in the sample. Overall, the data suggests that ESG awareness and investment decisions are largely driven by newer investors, while seasoned investors constitute a much smaller proportion.

What types of financial instruments do you invest in?
	 
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	
Valid
	Stocks
	102
	51.0
	51.0
	51.0

	
	Mutual Funds
	69
	34.5
	34.5
	85.5

	
	Bonds
	11
	5.5
	5.5
	91.0

	
	Real Estate
	10
	5.0
	5.0
	96.0

	
	Cryptocurrencies
	8
	4.0
	4.0
	100.0

	
	Total
	200
	100.0
	100.0
	




 Interpretation:
The table below shows the distribution of financial instruments in which respondents invest. It is clear that 51% of respondents prefer stocks, making them the most popular investment choice, likely due to their high return potential and widespread availability. A significant portion, 34.5%, invest in mutual funds, indicating that many investors prefer professionally managed portfolios for diversification and risk management. A much smaller share, 5.5%, invest in bonds, reflecting a lower preference for fixed-income securities, possibly due to their lower returns compared to equities. Real estate investments account for 5%, suggesting that only a minority allocate funds toward property investments, likely due to high capital requirements. The least preferred investment option is cryptocurrencies, with only 4% of respondents investing in them, possibly due to concerns about volatility and regulatory uncertainty. Overall, the data indicates that market-based investments, particularly stocks and mutual funds, are the most widely chosen, while traditional and alternative investments hold a relatively smaller share.

                  

What is your primary investment objective?
	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	Capital Appreciation
	82
	41.0
	41.0
	41.0

	
	Regular Income
	58
	29.0
	29.0
	70.0

	
	Tax Savings
	16
	8.0
	8.0
	78.0

	
	Sustainable Investing
	44
	22.0
	22.0
	100.0

	
	Total
	200
	100.0
	100.0
	




Interpretation: 
The table below shows the distribution of respondents' primary investment objectives. It is clear that 41% of respondents prioritize capital appreciation, indicating that the majority invest with the goal of long-term wealth accumulation, likely through stocks and growth-oriented assets. A significant portion, 29%, focus on regular income, suggesting a preference for income-generating investments such as bonds, dividends, or rental properties. A smaller share, 8%, invest primarily for tax savings, reflecting the use of tax-efficient investment instruments to optimize financial planning. Notably, 22% of respondents prioritize sustainable investing, demonstrating a growing awareness and preference for ESG-focused investments. Overall, the data indicates that while traditional financial goals such as wealth growth and income generation dominate, a considerable portion of investors are increasingly considering sustainability in their investment decisions. 

How much of your portfolio is currently allocated to ESG-compliant investments?  
	 
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	None
	86
	43.0
	43.0
	43.0

	
	Less than 25%
	78
	39.0
	39.0
	82.0

	
	25% - 50%
	28
	14.0
	14.0
	96.0

	
	More than 50 %
	8
	4.0
	4.0
	100.0

	
	Total
	200
	100.0
	100.0
	


       
           

Interpretation:
The table below shows the allocation of respondents' portfolios to ESG-compliant investments. It is clear that 43% of respondents have no allocation to ESG investments, indicating that a significant portion of investors either lack awareness, do not prioritize sustainability, or perceive ESG investments as less financially attractive. A substantial 39% have allocated less than 25% of their portfolio to ESG investments, suggesting a cautious approach where sustainability is considered but not a dominant factor in portfolio decisions. A smaller share, 14%, have 25% to 50% of their portfolio in ESG-compliant investments, showing a moderate commitment to sustainable investing. Only 4% have allocated more than 50% of their portfolio to ESG investments, indicating that a very limited group of investors strongly prioritize sustainability. Overall, the data suggests that while ESG investing is gaining traction, most investors allocate only a small portion of their portfolio to it, with a considerable segment yet to adopt ESG-focused strategies. 

How familiar are you with the concept of ESG investing?
	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	Very Familiar
	40
	20.0
	20.0
	20.0

	
	Somewhat Familiar
	78
	39.0
	39.0
	59.0

	
	Heard about it but unfamiliar
	82
	41.0
	41.0
	100.0

	
	Total
	200
	100.0
	100.0
	




Interpretation:
The table below shows the familiarity of respondents with the concept of ESG investing. It is clear that 41% of respondents have heard about ESG investing but remain unfamiliar with its principles, indicating a significant knowledge gap that may hinder broader adoption. A substantial 39% are somewhat familiar, suggesting that while they have a basic understanding, they may not have in-depth 


knowledge or confidence in ESG investment strategies. Only 20% of respondents are very familiar with ESG investing, highlighting that a relatively small segment possesses strong awareness and understanding of the concept. Overall, the data suggests that while ESG investing is gaining recognition, there is still a need for greater education and awareness to encourage informed investment decisions in this space.

How did you first learn about ESG investing?
	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	Financial Advisor
	46
	23.0
	23.0
	23.0

	
	Social Media
	90
	45.0
	45.0
	68.0

	
	News Article
	28
	14.0
	14.0
	82.0

	
	Investment Platforms
	36
	18.0
	18.0
	100.0

	
	Total
	200
	100.0
	100.0
	


       

Interpretation:
The table below shows how respondents first learned about ESG investing. It is clear that 45% of respondents were introduced to ESG investing through social media, indicating the growing influence of digital platforms in spreading financial awareness. A significant 23% learned about ESG investing from a financial advisor, suggesting that professional guidance plays a crucial role in educating investors about sustainable investment opportunities. 18% discovered ESG investing through investment platforms, highlighting the role of fintech and brokerage services in promoting ESG-related financial products. A smaller share, 14%, learned about ESG investing from news articles, demonstrating the impact of traditional media in shaping investment knowledge. Overall, the data suggests that social media is the dominant source of ESG awareness, while financial advisors and investment platforms also play a key role in educating investors.

Which ESG aspect is most important to you when considering investments?
	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	Environmental
	90
	45.0
	45.0
	45.0

	
	Social
	58
	29.0
	29.0
	74.0

	
	Goverence
	52
	26.0
	26.0
	100.0

	
	Total
	200
	100.0
	100.0
	


                          

Interpretation:
The table below shows which ESG aspect is most important to respondents when considering investments. It is clear that 45% of respondents prioritize the environmental aspect, indicating a strong preference for sustainability-related factors such as climate change, carbon footprint reduction, and renewable energy investments. A significant 29% consider the social aspect most important, suggesting that issues like workplace diversity, human rights, and corporate social responsibility influence their investment decisions. Meanwhile, 26% prioritize governance, reflecting a focus on corporate ethics, transparency, and executive accountability. Overall, the data suggests that while all ESG aspects are valued, environmental concerns take precedence for most investors, aligning with the growing global emphasis on sustainability and climate action.

Do you think ESG investing has a significant impact on the environment and society?
	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	Strongly Agree
	64
	32.0
	32.0
	32.0

	
	Agree
	84
	42.0
	42.0
	74.0

	
	Neutral
	52
	26.0
	26.0
	100.0

	
	Total
	200
	100.0
	100.0
	





Interpretation:
The table below shows respondents' opinions on whether ESG investing has a significant impact on the environment and society. It is clear that 42% of respondents agree that ESG investing plays a meaningful role in driving positive environmental and social change, indicating a strong belief in the influence of sustainable investing. Additionally, 32% strongly agree, further reinforcing the perception that ESG investments contribute to a better future. However, 26% of respondents remain neutral, suggesting some skepticism or a lack of clarity regarding the real-world impact of ESG investing. Overall, the data indicates that the majority of investors recognize the importance of ESG investing, though some remain uncertain about its effectiveness in creating tangible change.

Have you ever consciously chosen an ESG-compliant investment?
	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	Yes
	102
	51.0
	51.0
	51.0

	
	No
	98
	49.0
	49.0
	100.0

	
	Total
	200
	100.0
	100.0
	




Interpretation:
The table below shows whether respondents have consciously chosen an ESG-compliant investment. It is clear that 51% of respondents have intentionally invested in ESG-compliant assets, indicating a growing awareness and preference for sustainable investing. However, a nearly equal 49% have not made a conscious ESG investment choice, suggesting that either ESG factors are not a priority for them or they may lack sufficient knowledge about such investments. Overall, the data highlights that while ESG investing is gaining traction, there is still a significant portion of investors who have yet to actively incorporate ESG considerations into their investment decisions.

What factors influence your decision to invest in ESG-compliant financial products?
	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	Expected Returns
	78
	39.0
	39.0
	39.0

	
	Alignment with personal values
	38
	19.0
	19.0
	58.0

	
	Risk Management
	58
	29.0
	29.0
	87.0

	
	Regulatory Incentives
	10
	5.0
	5.0
	92.0

	
	Peer Influence
	16
	8.0
	8.0
	100.0

	
	Total
	200
	100.0
	100.0
	




Interpretation:
The table below shows the factors influencing respondents' decisions to invest in ESG-compliant financial products. It is clear that 39% of respondents prioritize expected returns, indicating that financial performance remains the primary driver of ESG investment decisions. A significant 29% consider risk management as a key factor, suggesting that many investors perceive ESG investments as a way to mitigate long-term financial and reputational risks. 19% of respondents invest in ESG products due to alignment with personal values, reflecting a commitment to ethical and sustainable investing. A smaller share, 8%, are influenced by peer recommendations, showing that social influence plays a role in shaping ESG investment choices. Lastly, 5% consider regulatory incentives, suggesting that government policies and tax benefits have a relatively limited impact on ESG investment decisions. Overall, the data indicates that while financial performance is the dominant factor, risk management and personal values also play a crucial role in driving ESG investment behavior.





What prevents you from investing in ESG products?
	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	Lack of Awareness
	117
	58.5
	58.5
	58.5

	
	Perceived Lower Returns
	26
	13.0
	13.0
	71.5

	
	Limited Availability of ESG Products
	51
	25.5
	25.5
	97.0

	
	Higher Costs
	6
	3.0
	3.0
	100.0

	
	Total
	200
	100.0
	100.0
	


                        

Interpretation:
The table below shows the barriers preventing respondents from investing in ESG products. It is clear that the most significant obstacle is lack of awareness, cited by 58.5% of respondents, indicating that many investors are either unfamiliar with ESG investing or do not fully understand its benefits. A notable 25.5% believe there is limited availability of ESG products, suggesting that accessibility and product options remain a concern for potential investors. 13% of respondents are deterred by perceived lower returns, reflecting skepticism about the financial performance of ESG investments compared to traditional assets. A small 3% cite higher costs as a barrier, indicating that while expenses are a concern for some, they are not a major deterrent for most investors. Overall, the data suggests that increasing awareness, expanding product availability, and addressing misconceptions about ESG investment returns could help drive greater adoption of sustainable investing.

How often do you consider ESG factors when making investment decisions?
	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	Always
	40
	20.0
	20.0
	20.0

	
	Often
	70
	35.0
	35.0
	55.0

	
	Sometimes
	46
	23.0
	23.0
	78.0

	
	Rarely
	44
	22.0
	22.0
	100.0

	
	Total
	200
	100.0
	100.0
	


                      

Interpretation:
The table below shows how often respondents consider ESG factors when making investment decisions. It is clear that 35% of respondents often take ESG factors into account, indicating that a significant portion actively integrates sustainability considerations into their investment strategies. 20% of respondents always consider ESG factors, demonstrating a strong commitment to sustainable investing. Meanwhile, 23% consider ESG factors sometimes, suggesting that for some investors, ESG considerations play a role but are not a primary focus. 22% of respondents rarely factor in ESG considerations, indicating that a notable portion of investors still prioritize other financial metrics over sustainability. Overall, the data suggests that while ESG awareness is growing, it is not yet a universal priority, with investment decisions still largely influenced by traditional financial factors.

Would you like to learn more about ESG investing?
	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	Yes
	164
	82.0
	82.0
	82.0

	
	No
	36
	18.0
	18.0
	100.0

	
	Total
	200
	100.0
	100.0
	


                                 


Interpretation:
The table below shows respondents' interest in learning more about ESG investing. It is clear that 82% of respondents expressed a willingness to gain more knowledge about ESG investing, indicating strong curiosity and potential for increased adoption if provided with the right resources and education. Meanwhile, 18% of respondents are not interested in learning more, suggesting that some investors may either already feel well-informed or do not see ESG investing as relevant to their financial goals. Overall, the data suggests that there is significant demand for ESG-related education, which could lead to greater awareness and participation in sustainable investing.

What would encourage you to invest more in ESG-compliant products?

	[bookmark: _Hlk195646465]
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	Higher Returns
	70
	35.0
	35.0
	35.0

	
	Improved Awareness and Education
	86
	43.0
	43.0
	78.0

	
	Wider Product Availability
	30
	15.0
	15.0
	93.0

	
	Better ESG Ratings and Standards
	14
	7.0
	7.0
	100.0

	
	Total
	200
	100.0
	100.0
	




Interpretation:
The table below shows the factors that would encourage respondents to invest more in ESG-compliant products. It is clear that 43% of respondents believe that improved awareness and education would drive them to invest more, indicating that a lack of knowledge remains a major barrier to ESG adoption. 35% of respondents would be motivated by higher returns, highlighting that financial performance is a key factor in investment decisions, even for ESG products. 15% of respondents cite wider product availability, suggesting that expanding ESG investment options in the market could encourage greater participation. Meanwhile, 7% of respondents believe that better ESG ratings and standards would increase their confidence in ESG investments, indicating that transparency and credibility in ESG assessments play a role in investment decisions. Overall, the data suggests that increasing investor awareness, demonstrating strong financial performance, expanding product options, and enhancing ESG rating standards could significantly boost ESG investment adoption.



Do you believe ESG investments will become mainstream in the next 3?
	[bookmark: _Hlk195646559]
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	Strongly Agree
	50
	25.0
	25.0
	25.0

	
	Agree
	82
	41.0
	41.0
	66.0

	
	Neutral
	66
	33.0
	33.0
	99.0

	
	Disagree
	2
	1.0
	1.0
	100.0

	
	Total
	200
	100.0
	100.0
	




Interpretation:
The table below shows respondents' beliefs about whether ESG investments will become mainstream in the next three years. It is clear that 41% of respondents agree that ESG investing will gain widespread acceptance, indicating a strong belief in the growing importance of sustainable investments. Additionally, 25% of respondents strongly agree, further reinforcing confidence in the mainstream adoption of ESG investing. Meanwhile, 33% of respondents remain neutral, suggesting uncertainty about the pace of ESG adoption or its long-term viability. Only 1% of respondents disagree, indicating minimal skepticism about ESG's future growth. Overall, the data suggests that while the majority of investors expect ESG investing to become mainstream, a significant portion remains uncertain, possibly due to market dynamics, regulatory factors, or performance concerns.
Hypothesis Testing:
Hypothesis 1: 
H₀₁: There is no significant relationship between awareness of ESG investing and the likelihood of investing in ESG-compliant products. 
H₁₁: There is a significant relationship between awareness of ESG investing and the likelihood of investing in ESG-compliant products.
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Interpretation:
The results of the Chi-Square tests (Pearson Chi-Square = 15.924a, df = 2, p<.001; Likelihood Ratio = 16.155, df = 2, p<.001; Linear-by-Linear Association = 13.267, df = 1, p<.001) show a statistically significant result.
Since the p-value (p<.001) is less than the conventional significance level of 0.05, we reject the null hypothesis (H₀₁).
Conclusion:
There is a statistically significant relationship between awareness of ESG investing and the likelihood of investing in ESG-compliant products. This suggests that individuals with different levels of awareness of ESG investing also have significantly different likelihoods of investing in products that comply with ESG principles.
The very low p-value (<.001) indicates strong evidence against the null hypothesis.
Hypothesis 2:
H₀₂: There is no significant relationship between the factors influencing investment decisions (such as expected returns, alignment with personal values, risk management, regulatory incentives, and peer influence) and the likelihood of investing in ESG-compliant products.
H₁₂: There is a significant relationship between the factors influencing investment decisions and the likelihood of investing in ESG-compliant products.
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Interpretation:
The results of the Chi-Square tests show a statistically significant result. The Pearson Chi-Square test has a value of 9.602 with 4 degrees of freedom and a p-value of 0.048. The Likelihood Ratio test also indicates significance (Value = 9.910, df = 4, p = 0.042).
Since the p-value (0.048 for Pearson) is less than the conventional significance level of 0.05, we reject the null hypothesis (H₀₂).
Conclusion:
There is a statistically significant relationship between the factors influencing investment decisions and the likelihood of investing in ESG-compliant products. This suggests that the likelihood of investing in ESG-compliant products varies depending on the factors that influence investment decisions.
The p-value of 0.048 indicates that there is a 4.8% chance of observing this relationship if, in reality, there was no relationship between investment decision factors and ESG investing likelihood. This is below the 5% threshold we set for significance.
In summary, the results indicate a statistically significant relationship, suggesting that factors like expected returns, personal values, risk management, regulatory incentives, and peer influence do play a role in whether someone invests in ESG-compliant products.
Findings:
The findings of this research highlight key trends and insights into the impact of ESG awareness on personal investment decisions. The data collected from respondents reveal several important aspects of ESG investing behaviour, preferences, and barriers.
1. Investment Preferences:
· The majority of respondents (51%) invest in stocks, followed by mutual funds (34.5%). ESG-specific investments such as bonds, real estate, and cryptocurrencies receive significantly lower allocations.
· Capital appreciation is the most common investment objective (41%), while only 22% of respondents prioritize sustainable investing as their primary goal.
2. ESG Awareness and Familiarity:
· Awareness of ESG investing remains relatively low, with 41% of respondents stating that they have heard about 
· ESG but are unfamiliar with it.
· Social media (45%) is the most common source of ESG-related information, followed by financial advisors (23%) and investment platforms (18%).
3. Current ESG Investment Allocation:
· A large portion (43%) of respondents do not currently allocate any funds to ESG-compliant investments.
· Only 4% of respondents have more than 50% of their portfolio allocated to ESG investments, indicating limited adoption despite growing awareness.
4. Factors Influencing ESG Investment Decisions:
· Expected returns (39%) and risk management (29%) are the most significant factors driving ESG investment choices.
· Alignment with personal values (19%) and regulatory incentives (5%) play a smaller role in influencing ESG investment decisions.
5. Barriers to ESG Investment:
· The biggest barrier to ESG investing is lack of awareness (58.5%), 
· indicating a strong need for educational initiatives.
· Perceived lower returns (13%) and limited availability of ESG products (25.5%) also contribute to hesitation in adopting ESG investments.
6. Future Outlook on ESG Investing:
· The majority of respondents (66%) believe that ESG investing will become mainstream in the next three years, while 33% remain neutral, and only 1% disagree.
· When asked what would encourage them to invest more in ESG products, respondents cited improved awareness and education (43%), higher returns (35%), wider product availability (15%), and better ESG ratings and standards (7%).
7. Interest in ESG Education:
· A significant 82% of respondents expressed a willingness to learn more about ESG investing, reinforcing the need for more accessible ESG-related financial education and awareness programs.
Conclusion
This research paper explored the impact of Environmental, Social, and Governance (ESG) awareness on personal investment decisions, aiming to understand both the behavioral patterns and the key factors influencing ESG investment choices. Through hypothesis testing and analysis of respondent data, significant relationships were identified, reinforcing the importance of awareness and influencing factors in ESG investment adoption.
The results confirm that awareness of ESG investing significantly influences the likelihood of individuals allocating funds toward ESG-compliant products. As demonstrated by the Chi-Square test results (p < 0.001), individuals with higher ESG awareness are more inclined to make sustainable investment decisions. Additionally, various factors—such as expected returns, risk management, and alignment with personal values—also show a statistically significant relationship with ESG investing behavior (p = 0.048), suggesting that these dimensions play a crucial role in shaping investor choices.
Despite these positive associations, ESG investing still faces considerable challenges. Awareness remains limited, with many respondents unfamiliar with ESG concepts despite recognizing its future potential. The study highlights that low awareness, perceived lower returns, and limited ESG product availability are major barriers that must be addressed.
However, the findings also reveal a promising outlook: the majority of investors are open to learning about ESG investing, and many believe it will become mainstream 
in the near future. Educational initiatives, better product access, and increased transparency in ESG ratings could drive greater adoption.
In conclusion, raising awareness and enhancing investor education are pivotal to fostering a more sustainable investment ecosystem. By addressing current barriers and emphasizing the role of ESG in financial performance and societal impact, stakeholders—ranging from policymakers to financial institutions—can promote more responsible and informed investment behaviors in the years ahead.
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