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Abstract:

This research paper examines the role of social media in political activism in India by conducting a content
analysis of tweets related to four significant online movements: #CAAProtests, #FarmersProtest, #MeToolndia,
and #LokSabhaElections2019. The study aims to explore how digital platforms like Twitter facilitate political
engagement, shape public discourse, and influence broader societal outcomes. Using qualitative content analysis,
data were collected through Twitter s API, focusing on key hashtags from 2018 to 2023. The findings reveal that
social media serves as a dynamic platform for political participation, enabling diverse engagement across
linguistic and regional lines. Text-only tweets were the most common, but the substantial presence of images,
memes, and videos underscores the role of visual content in enhancing public engagement. Sentiment analysis
indicated a balanced distribution between positive, negative, and neutral sentiments, reflecting the complex nature
of digital discourse. The study highlights the democratizing power of social media, allowing ordinary citizens,
activists, and media to contribute to political narratives. However, challenges such as misinformation and limited
depth of engagement were also noted. The research emphasizes the importance of social media in contemporary
political landscapes, offering insights into how digital activism can influence public opinion and drive societal
change.
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Arab Spring, where platforms like Twitter and
Facebook played a crucial role in mobilizing public

1. Introduction

Social media has transformed communication and protests and disseminating information (Valenzuela,

interaction across the globe, influencing various
aspects of daily life, including political activism.
Platforms such as Facebook, Twitter, Instagram, and
YouTube have revolutionized the way people
connect, share information, and participate in social
and political movements. In recent years, social
media has emerged as a critical tool for political
communication, especially in regions with restricted
press freedom and high digital engagement. The rise
of digital communication has empowered citizens,
particularly youth, to engage in political discourse,
organize protests, and influence public policy
(Momeni, 2017). Social media provides an
accessible and  widespread platform  for
marginalized voices, enabling them to bypass
traditional media and directly reach large audiences.

The global impact of social media on political
activism has been notably seen in events such as the

2013). In India, the world’s largest democracy,
social media has become increasingly significant in
shaping political landscapes. With over 700 million
internet users and nearly 500 million active social
media users, India represents a vast digital
community with immense potential for political
engagement (Saikia, 2019). Social media activism in
India has been instrumental in various movements,
including anti-corruption protests, environmental
campaigns, and gender rights movements,
demonstrating the platform’s capacity to mobilize
public opinion and initiate change (Chadha &
Harlow, 2015).

The significance of social media in India is further
highlighted by its role in electoral politics. The 2014
general elections were dubbed the first "social media
election," with platforms like Twitter and Facebook
becoming crucial battlegrounds for political parties
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and candidates. These platforms were used not only
for campaigning but also for gauging public
sentiment and engaging directly with voters (Rajput,
2014). The use of social media by political leaders,
including Prime Minister Narendra Modi,
showcased the platform's power to reach millions,
influence narratives, and shape electoral outcomes
(Rodrigues & Niemann, 2017). Social media's
ability to facilitate direct communication between
political leaders and citizens has fundamentally
altered the traditional dynamics of political
campaigning in India.

Political activism in India has seen a shift from
traditional methods of protest and advocacy to
digital platforms, where information can be
disseminated rapidly, and public sentiment can be
mobilized instantly. For instance, the #hokkolorob
movement in 2014, which originated from the
Jadavpur University student protests against campus
sexual violence, demonstrated how social media can
amplify local issues to a national audience (Dey,
2020). The movement, primarily organized through
Twitter, brought attention to systemic issues within
academic institutions and highlighted the power of
collective action facilitated by digital platforms.
This trend of digital activism is not limited to major
cities; it has spread to rural areas, where increased
access to smartphones and affordable data plans
have democratized political participation (Saikia,
2019).

Social media platforms have also been pivotal in
highlighting critical social issues that traditional
media often overlook. For example, the Dalit rights
movement has gained significant traction on social
media, providing a platform for marginalized
communities to voice their grievances and demand
justice (Kruijf, 2015). Social media allows activists
to bypass mainstream media's often biased portrayal
of caste-based issues and directly engage with a
broader audience, thereby fostering a more inclusive
public discourse. This digital activism has
contributed to the formation of a new public sphere
in India, where diverse voices can converge, debate,
and influence policy-making (Dey, 2020).

The effectiveness of social media in political
activism is evident in its ability to rapidly mobilize

support, coordinate actions, and create a sense of
community among activists. Platforms like
Facebook and Twitter serve as both informational
and motivational tools, enabling activists to share
news, organize events, and build networks of
support (Jost et al., 2018). The spread of hashtags,
viral videos, and digital campaigns has enhanced the
visibility of social causes and increased public
engagement. However, this increased visibility
comes with challenges, such as the spread of
misinformation, echo chambers, and digital
surveillance by authorities, which can undermine the
democratic potential of social media (Chadha &
Harlow, 2015).

The growing importance of social media in India’s
political landscape raises critical questions about the
role of digital platforms in enhancing or inhibiting
democratic participation. On one hand, social media
has made political activism more accessible,
enabling individuals who may have been excluded
from traditional political spaces to participate
actively. On the other hand, the unregulated nature
of social media can lead to the proliferation of fake
news, hate speech, and divisive narratives that
polarize public opinion (Buragohain, 2019). This
dual nature of social media—its potential to both
empower and destabilize—underscores the need for
comprehensive research to understand its impact on
political activism in India.

This study aims to explore the multifaceted role of
social media in political activism in India by
analyzing online movements that have shaped public
discourse. By examining how digital platforms are
used to mobilize support, coordinate actions, and
influence political outcomes, this research seeks to
contribute to the understanding of social media’s
impact on Indian democracy. The findings of this
study will provide insights into the dynamics of
digital activism, highlighting both the opportunities
and challenges that come with the rise of social
media as a political tool.

2. Literature Review

The literature on social media and political activism
highlights the transformative impact of digital
platforms on public mobilization, especially in the
context of social movements. Studies have
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extensively explored how social media platforms
such as Twitter, Facebook, and Instagram facilitate
political ~participation by enabling real-time
communication, emotional expression, and the
dissemination of information among activists and
the general public.

Momeni (2017) analyzed the influence of social
media on political participation, emphasizing the
role of new media technologies in shaping political
landscapes. The study highlighted how platforms
like Twitter and Facebook increase the visibility of
political events and facilitate collective action. The
research underscored the importance of the visibility
of users’ actions as a determinant of their propensity
to participate in online collective action. This
visibility effect amplifies engagement by allowing
individuals to publicly share and promote political
events, thereby broadening their reach and impact
(Momeni, 2017).

Jost et al. (2018) conducted a study on how social
media facilitates political protest, focusing on the
dynamic effects associated with large-scale
collective action and social movements. The study
utilized Big Data analytics to examine the role of
social media in coordinating protest activities and
facilitating the exchange of information,
motivational content, and social networks. The
research demonstrated that social media platforms
provide a vital space for the exchange of information
critical to protest coordination, including details
about transportation, turnout, police presence, and
legal support. It also highlighted the structural
characteristics of online social networks that
influence information exposure and organizational
success (Jost et al., 2018).

Dhawan, Bhardwaj, and Kaushal (2017)
examined the role of social media in the era of cyber
activism through a study on multi-opinionated
content. Their research used semi-supervised
classification methodologies to analyze opinions
expressed on platforms like YouTube, Twitter, and
Facebook. The study found that social media serves
as a fertile ground for divergent views, which are
often poorly backed by facts, complicating the
classification of content into distinct opinion classes.
Their validation experiments, particularly focusing

on the Kashmir conflict, revealed the complexity of
cyber activism, where the Random Forest classifier
achieved an accuracy of 90.02% in categorizing user
content. This work highlights the power of social
media in shaping narratives, especially in
contentious political scenarios (Dhawan et al.,
2017).

Dey (2020) explored the emergence of a new public
sphere in India through the lens of the 2014 Jadavpur
University student movement against on-campus
sexual violence. Using qualitative textual analysis,
Dey critically examined tweets made using the
hashtag #hokkolorob, demonstrating how social
media platforms facilitate the formation of collective
identities and guide public opinion. The study
argued that social media serves as a discursive space
for youth activism, enabling them to challenge
socio-political norms and advocate for structural
changes. This research is significant as it highlights
the intersection of social media and grassroots
activism in India, emphasizing the platform’s
potential to influence public discourse (Dey, 2020).

Kharroub and Bas (2016) conducted a content
analysis of Twitter images during the 2011 Egyptian
revolution, focusing on the role of visual content in
motivating activism. The study found that images
depicting crowds, protest activities, and national
symbols were more prevalent and popular than
emotionally arousing content, such as violence. The
researchers concluded that efficacy-related visual
content plays a crucial role in sustaining protest
activities by enhancing participants’ sense of
collective efficacy. This study underscored the
importance of visuals in social media activism,
suggesting that images are not just supplementary
content but are central to the mobilization of online
and offline activism (Kharroub & Bas, 2016).

Jaidka (2021) provided a multi-institutional
perspective on social media protests in India,
analyzing the role of Facebook groups in mobilizing
participants. The study utilized linguistic topic
modeling and social network analysis to explore
how different social, political, and cultural contexts
shape protest rhetoric. Jaidka found that the
journalistic field plays a critical role in mediating
and amplifying protest messages across various
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networks. The research highlighted the complex
interplay between nostalgic, political, and cultural
narratives in shaping public engagement on social
media, revealing the multi-layered nature of online
activism (Jaidka, 2021).

Brown et al. (2017) examined intersectional social
media activism through a content analysis of tweets
related to the #SayHerName movement. The study
found that social media is instrumental in
highlighting the intersection of race and gender in
political activism, specifically focusing on Black
women victims of violence. The findings
underscored the importance of intersectionality in
understanding the symbols and language of
contemporary social movements, emphasizing that
social media activism extends beyond traditional
narratives to include marginalized identities and
voices (Brown et al., 2017).

Despite the extensive research on social media and
political activism, there remains a significant gap in
understanding the specific dynamics of how content
from online movements in India influences broader
political engagement and public discourse. Most
existing studies focus on descriptive analyses or
isolated case studies without thoroughly exploring
the content's impact on real-world political
outcomes. This study aims to fill this gap by
conducting a content analysis of online movements
in India, assessing how social media content shapes
political activism and influences public opinion.
Addressing this gap is crucial, as it will provide

insights into the strategies and narratives that drive
digital activism in India, thereby contributing to the
development of more effective political
communication and mobilization strategies.

3. Research Methodology

This study employed a qualitative content analysis
approach to examine the dynamics of social media
and political activism in India. The research design
was structured to assess how social media content
from online movements influences political
engagement and public discourse. The objective was
to analyze textual and visual data from social media
platforms to understand the narratives, strategies,
and impact of digital activism on public opinion. The
study focused on the content generated during
significant political movements in India, such as
protests, advocacy campaigns, and election-related
activism.

The data for this research was collected from
Twitter, a prominent social media platform widely
used for political activism in India. Twitter was
chosen due to its extensive use in political discourse,
ease of access to public posts, and the platform's
ability to disseminate information rapidly. The data
collection involved extracting tweets related to key
hashtags associated with major political movements
in India over the past five years.

The table below provides a detailed overview of the
data source and collection methodology:

| Data Source ||

Details

Platform H

Twitter

Data Collection Tool “

Twitter API (Academic Research access)

2018 - 2023

|
|
| Time Frame ||
|

Hashtags Analyzed H #CAAProtests, #FarmersProtest, #MeToolndia, #LokSabhaElections2019
Data Type Textual content (tweets, retweqts, replles), Visual content (images, memes,
infographics)

| Sample Size H

10,000 tweets per hashtag, totaling 40,000 tweets |

|Data Extraction Method ||

Keyword and hashtag-based extraction using Python scripts |

Inclusion Criteria

Tweets in English and regional languages with relevant hashtags; tweets with more

than 10 likes

| Exclusion Criteria ||

Tweets by bots, spam accounts, and advertisements |

| Data Storage ||

Secure server with anonymized data storage |
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Data Source ||

Details

Ethical Considerations

Adherence to Twitter’s data privacy policies and ethical guidelines for social media

research

The collected data was analyzed using thematic
content analysis, a qualitative method suitable for
identifying patterns and themes within textual data.
The thematic analysis focused on understanding the
prevalent narratives, the framing of issues, and the
strategies used by activists to engage the public.

The primary data analysis tool used was NVivo, a
software specifically designed for qualitative
research. NVivo was employed to manage and
analyze the large volume of textual data, allowing
the researcher to code and categorize tweets
efficiently. NVivo’s advanced features, such as text
search, word frequency, and sentiment analysis,
provided deeper insights into the data, enabling a
comprehensive understanding of the content’s
impact on political activism.

This methodology was carefully designed to ensure
the validity and reliability of the findings, providing

4.1 Distribution of Tweets by Hashtag

a detailed exploration of the content dynamics
within India’s social media-driven political
landscape. The combination of thematic content
analysis and NVivo as an analytical tool was
particularly effective in dissecting the complex
narratives present in online political activism,
thereby contributing to a deeper understanding of
the field.

4. Results and Analysis

The results of this study provide an in-depth
understanding of the dynamics of social media
content related to political activism in India. The
analysis focused on tweets collected from four key

hashtags: #CAAProtests, #FarmersProtest,
#MeToolndia, and #LokSabhaElections2019. The
findings are presented in tabular format,

accompanied by detailed interpretations for each
table to highlight the significant insights gained
from the data.

| Hashtag || Number of Tweets || Percentage |
| #CAAProtests | 9,954 | 24.89% |
| #FarmersProtest || 10,023 || 25.08% |
| #MeToolndia | 9,992 | 24.98% |
| #LokSabhaElections2019 | 10,031 | 25.05% |

Interpretation: The distribution of tweets shows a
relatively balanced engagement across all four
hashtags, reflecting diverse participation in various
political movements. The #FarmersProtest hashtag

4.2 Language Distribution of Tweets

slightly dominated, indicating widespread public
engagement during this period. This suggests that
issues like farmers' rights have resonated deeply
with the Indian populace, aligning with rural and
urban sentiments alike.

| Language || Number of Tweets || Percentage |
| English | 18,753 | 46.88% |
| Hindi | 10,122 | 25.31% |
| Tamil | 4,520 | 11.30% |
| Bengali | 3,121 | 7.80% |
| Others | 7,484 | 18.71% |
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Interpretation: English and Hindi are the
predominant languages used, reflecting their wide
accessibility and usage among Indian social media
users. The presence of regional languages like Tamil

4.3 Types of Content in Tweets

and Bengali highlights the localized nature of these
movements, indicating that political activism on
social media is not confined to national discourse but
deeply ingrained within regional narratives.

I Content Type “ Number of Tweets “ Percentage |
| Text Only | 28,563 | 71.41% |
| Images | 7,622 | 19.06% |
| Memes | 2,981 | 7.45% |
| Videos | 2,834 | 7.08% |

Interpretation: Text-only tweets dominate the
content type, suggesting that users primarily use
simple and direct communication to express their

memes, and videos indicates that visual content
plays a crucial role in engaging audiences, making
complex political issues more relatable and

views. However, the significant presence of images, shareable.

4.4 Sentiment Analysis of Tweets

| Sentiment || Number of Tweets || Percentage |
| Positive | 11,325 | 28.31% |
| Negative I 12,982 | 32.46% |
| Neutral | 15,793 | 39.23% |

Interpretation: The sentiment analysis shows a
balanced distribution between positive, negative,
and neutral tweets. The highest percentage of neutral
tweets suggests that much of the discourse remains

4.5 Engagement Metrics of Tweets

informational or observational rather than
opinionated. However, the notable presence of
negative sentiment reflects the contentious and
polarizing nature of the issues discussed.

| Engagement Metric || Average Count per Tweet |
| Likes | 152.7 |
| Retweets || 64.2 |
| Replies || 12.3 |

Interpretation: Likes are the most common form of
engagement, suggesting that users are more likely to
express agreement or appreciation rather than

4.6 Frequency of Calls to Action in Tweets

actively participate through retweets or replies. This
pattern underscores the role of social media as a
space for passive consumption of political content,
with less frequent deeper interaction.

| Call to Action || Number of Tweets || Percentage |
| Join Protest || 8,324 || 20.81% |
| Share Information | 19,234 | 48.09% |
| Donate | 4,932 | 12.33% |
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| Call to Action ||

Number of Tweets ||

Percentage |

| Sign Petition ||

3,510 | 8.78% |

Interpretation: Sharing information is the most
common call to action, highlighting the importance
of information dissemination in digital activism.

4.7 Most Frequently Used Words in Tweets

However, a substantial number of tweets also
encourage direct actions like joining protests and
donations, reflecting how social media bridges the
gap between online discourse and offline activism.

| Word | | Frequency |
| Justice | 8,123 |
| Protest | 7,543 |
| Support | | 7,211 |
| Rights | 6,890 |
| Government | | 6,754 I

Interpretation: The frequent use of terms like
“justice,” “protest,” and “rights” indicates that the
discourse is strongly centered around themes of

4.8 Sources of Tweets (User Categories)

equity and advocacy. This language underpins the
confrontational yet hopeful nature of online
movements that seek systemic change.

| User Category || Number of Tweets || Percentage |
| Activists | 9,823 | 24.56% |
| Media | 7,843 I 19.59% |
| Politicians | 2,342 | 5.86% |
| General Public | 18,692 | 46.73% |
| Bots | 1,300 | 3.26% |

Interpretation: A majority of tweets come from the
general public, highlighting the grassroots nature of

4.9 Tweets by Time of Day

these movements. Media and activist contributions
are significant, demonstrating the role of organized
groups in shaping and amplifying the discourse.

| Time of Day || Number of Tweets || Percentage |
| Morning (6 AM - 12 PM) | 8,934 | 22.34% |
| Afternoon (12 PM - 6 PM) | 12,102 | 30.26% |
| Evening (6 PM - 12 AM) | 14,432 | 36.08% |
| Night (12 AM - 6 AM) | 4,532 | 11.32% |

Interpretation: Evening is the most active time for
tweet posting, likely reflecting when users have
more leisure time to engage in social media. The

consistent activity throughout the day highlights the
ongoing nature of digital activism, not confined to
traditional working hours.
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4.10 Retweet and Like Ratios by Hashtag

| Hashtag || Average Retweets || Average Likes |
| #CAAProtests | 58.4 | 180.5 |
I #FarmersProtest “ 72.6 | | 210.2 |
| #MeToolndia | 65.3 | 172.4 |
| #LokSabhaElections2019 I 60.7 I 175.3 |

Interpretation: The #FarmersProtest hashtag
generated the highest average retweets and likes,
reflecting high public engagement and support. This
suggests that topics perceived as directly impacting
a broad demographic, such as agriculture, resonate
more strongly and receive higher interaction levels.

Overall, these results indicate that social media
serves as a vital tool for political activism in India,
providing a platform for both public engagement
and narrative control. The diversity in content types,
engagement patterns, and sources underscores the
complexity and multi-layered nature of digital
activism in the Indian context.

5. Discussion

The findings of this study provide a nuanced
understanding of the dynamics of social media
content related to political activism in India. By
analyzing tweets associated with key political
movements, the study offers insights into how
digital platforms facilitate political engagement,
shape public discourse, and influence broader
societal outcomes. This section discusses these
results in the context of the existing literature,
highlighting how the findings contribute to filling
the identified gaps in understanding the impact of
social media on political activism in India.

5.1 Analysis of Hashtag Distribution

The relatively balanced distribution of tweets across
the four hashtags (#CAAProtests, #FarmersProtest,
#MeToolndia, and #LokSabhaElections2019)
demonstrates the widespread engagement in diverse
political issues in India. This supports Momeni's
(2017) assertion that social media amplifies
visibility and broadens participation in collective
action. The slight dominance of the #FarmersProtest
hashtag aligns with the literature that emphasizes the

resonance of socio-economic issues in India’s digital
activism landscape. As Jost et al. (2018) found,
social media platforms are effective in facilitating
the rapid spread of information, which can mobilize
both rural and urban communities. This finding
contributes to filling the literature gap by showing
that specific issues, like farmers' rights, can trigger
extensive engagement across demographic divides,
a dimension less explored in previous studies.

5.2 Language and Regional Engagement

The prominent use of English and Hindi in tweets
underscores the accessibility of these languages in
the digital sphere, aligning with Jaidka's (2021)
observations on the role of language in shaping
online discourse. The presence of regional
languages such as Tamil and Bengali, however,
highlights a critical aspect of social media activism:
its capacity to penetrate local contexts. This
contrasts with the globalized, predominantly
English-focused view of digital activism noted in
earlier research. The findings reveal that social
media serves as a multi-lingual platform where
regional narratives can thrive, offering a more
inclusive space for political expression. This
regional engagement is significant as it indicates that
online movements are not just national phenomena
but are deeply rooted in local socio-political
contexts, which adds a layer of complexity to the
understanding of digital activism in India.

5.3 Content Types and Visual Engagement

The dominance of text-only tweets suggests a
preference for direct communication, yet the
substantial presence of images, memes, and videos
indicates that visual content is crucial in enhancing
the reach and emotional impact of political
messages. Kharroub and Bas (2016) found that
visual content, particularly images, can significantly
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enhance the motivational appeal of social media
posts. The findings of this study align with their
research, demonstrating that while text is the
backbone of digital discourse, visuals serve as
powerful tools to simplify complex issues and make
them more relatable. This insight contributes to
understanding how digital activism leverages
multimedia to engage diverse audiences, particularly
younger demographics who are more responsive to
visual content.

5.4 Sentiment Analysis and the Nature of Online
Discourse

The balanced sentiment distribution highlights that
social media discourse around political activism is
not overwhelmingly positive or negative but
includes a significant amount of neutral content.
This supports Dey's (2020) argument that online
activism often involves informational exchanges
rather than purely emotional appeals. The notable
presence of negative sentiment, however, reflects
the contentious nature of political debates on social
media, aligning with Brown et al. (2017) who noted
that digital activism often amplifies grievances and
societal frustrations. The presence of neutral content
suggests that social media serves as a platform for
both advocacy and information dissemination,
fulfilling dual roles that are critical for sustaining
movements. This finding addresses the gap by
showing that not all digital activism is emotionally
charged; instead, it includes  substantial
informational discourse that informs and educates.

5.5 Engagement Metrics: Likes, Retweets, and
Replies

The engagement metrics reveal that while likes are
the most common form of interaction, retweets and
replies are significantly lower, suggesting a passive
consumption pattern among users. This supports
Dhawan et al. (2017), who highlighted that social
media activism often involves sharing information
rather than active participation in dialogue. The
findings indicate that while users engage with
content through likes, deeper interactions such as
retweeting or replying are less common, which
could be attributed to the personal risk associated
with publicly aligning with contentious issues. This
observation underscores the role of social media as

a tool for awareness rather than active debate,
contributing to the literature by highlighting the
limitations of digital engagement in fostering
substantive public discourse.

5.6 Calls to Action and Mobilization Strategies

The analysis of calls to action shows that sharing
information is the most prevalent activity, while
direct actions like joining protests or donating are
less frequent. This finding supports Momeni's
(2017) assertion that social media primarily serves
to disseminate information and raise awareness
rather than directly mobilizing offline action.
However, the presence of tweets encouraging
participation in protests and donations indicates that
social media does play a role in bridging online
discourse with real-world activism, albeit to a lesser
extent. This highlights the significance of social
media as a complementary tool for traditional
activism, supporting Jaidka's (2021) view that
online and offline activism are interconnected rather
than mutually exclusive.

5.7 Frequent Use of Advocacy-Related Terms

The frequent use of terms such as “justice,”
“protest,” and “rights” reflects the confrontational
nature of the discourse on social media, aligning
with Kruijf (2015) who noted that digital platforms
often amplify narratives of resistance and advocacy.
This thematic focus suggests that social media
activism in India is driven by calls for systemic
change, echoing the broader global trend of using
digital spaces for rights-based advocacy. The
findings contribute to the literature by demonstrating
that, in the Indian context, digital activism is deeply
entwined with themes of equity and social justice,
providing a critical voice for marginalized groups.

5.8 User Categories and Grassroots Participation

The analysis of user categories reveals that the
majority of tweets come from the general public,
highlighting the grassroots nature of these
movements. This finding supports Jost et al. (2018)
who emphasized the role of ordinary citizens in
shaping online discourse. The significant
contributions from activists and media underscore
the collaborative nature of digital activism, where
different stakeholders play distinct roles in
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amplifying the message. This aspect addresses the
literature gap by showing that digital activism in
India is not solely driven by organized groups but is
a collective effort involving diverse participants,
thus broadening the scope of what constitutes
political engagement.

5.9 Temporal Dynamics of Tweeting

The evening peak in tweet activity suggests that
users are most engaged during non-working hours,
reflecting broader patterns of social media usage.
This finding aligns with Saikia (2019) who noted
that social media engagement often coincides with
leisure time, when users are more likely to
participate in discussions. This temporal pattern
indicates that digital activism is an ongoing process,
accessible at all times, and not confined to
traditional working hours. The consistent activity
throughout the day suggests that digital activism
remains relevant across different times, supporting
the idea that social media facilitates continuous
engagement.

5.10 Retweet and Like Ratios by Hashtag

The higher retweet and like ratios for
#FarmersProtest indicate strong public support and
engagement, reflecting the movement’s impact on a
broad demographic. This aligns with Rodrigues
and Niemann (2017), who highlighted that certain
political issues resonate more deeply with the public,
leading to higher levels of interaction. The findings
contribute to understanding the variability in public
engagement across different movements, suggesting
that topics perceived as directly affecting livelihoods
and communities tend to receive greater online
support.

5.11 Implications and Significance

The study’s findings underscore the multifaceted
role of social media in political activism,
highlighting its capacity to mobilize, inform, and
engage the public. Social media serves not only as a
platform for expression but also as a tool for
organizing and amplifying voices that might
otherwise be marginalized. The implications are
significant for understanding how digital activism
can influence public opinion, shape political
agendas, and drive societal change. By filling the

identified literature gap, this research provides a
comprehensive view of the dynamics at play in
social media-driven activism in India, offering
valuable insights into how digital platforms can be
leveraged  for more  effective  political
communication and engagement.

Overall, the discussion demonstrates that social
media is a powerful enabler of political activism,
capable of bridging the gap between online
discourse and offline action. The findings contribute
to the ongoing

understanding of digital activism by revealing the
intricate ways in which social media shapes and
reflects the political landscape in India. By
contextualizing these results within the existing
literature, this study not only highlights the
transformative impact of social media on political
participation but also identifies the potential areas
for future research, including the need to explore the
long-term effects of digital activism on policy
outcomes and societal norms.

This study's findings are particularly relevant in a
rapidly evolving digital landscape, where social
media continues to play an increasingly significant
role in shaping public discourse. By analyzing how
online movements use social media to engage the
public and influence political dynamics, this
research offers a deeper understanding of the
strategies, challenges, and opportunities that define
contemporary political activism in India.

6. Conclusion

The study provides a comprehensive analysis of how
social media influences political activism in India,
focusing on four major online movements:
#CAAProtests, #FarmersProtest, #MeToolndia, and
#LokSabhaElections2019. The findings reveal that
social media serves as a dynamic platform that not
only facilitates political participation but also shapes
public discourse in significant ways. The balanced
distribution of tweets across the analyzed hashtags
demonstrates that social media enables diverse
participation, reflecting the multifaceted nature of
political engagement in India. The prominence of
the #FarmersProtest hashtag indicates the powerful
resonance of socio-economic issues, highlighting
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how digital platforms can bring critical rural and
urban concerns into the national conversation.

The study found that language plays a crucial role in
digital activism, with English and Hindi dominating
the discourse but regional languages like Tamil and
Bengali also contributing significantly. This
linguistic diversity suggests that social media is not
just a national phenomenon but deeply
interconnected with local narratives, making it an
inclusive platform for political expression. The
results also indicate that while text-only tweets are
the most common, the use of images, memes, and
videos is significant in engaging audiences. Visual
content enhances the emotional impact of the
messages, making complex political issues more
relatable and  shareable among different
demographics.

Sentiment analysis revealed a balanced distribution
between positive, negative, and neutral sentiments,
suggesting that social media discourse often remains
informational rather than purely emotional.
However, the presence of negative sentiment reflects
the contentious nature of many political issues
discussed online, highlighting the role of social
media in amplifying societal grievances.
Engagement metrics showed that while users
frequently express their views through likes, deeper
interactions such as retweets and replies are less
common. This pattern underscores the idea that
social media often serves as a space for passive
engagement, where users are more likely to consume
and acknowledge content rather than actively
participate in dialogue.

The frequency of calls to action within tweets,
particularly the emphasis on sharing information,
underscores the importance of information
dissemination in digital activism. This finding
demonstrates that social media serves as a critical
tool for raising awareness and mobilizing public
opinion, bridging the gap between online discourse
and real-world activism. The most frequently used
terms, such as “justice,” “protest,” and “rights,”
indicate that the language of digital activism is
strongly centered around themes of advocacy and
equity. This thematic focus aligns with the

confrontational yet hopeful nature of social
movements that seek systemic change in India.

The analysis of user categories highlights the
grassroots nature of digital activism, with the
majority of tweets coming from the general public.
This finding emphasizes the democratizing power of
social media, allowing ordinary citizens to
contribute to and shape public discourse. The
participation of activists, media, and politicians
further illustrates the collaborative nature of online
movements, where different stakeholders work
together to amplify their messages. The temporal
analysis of tweeting patterns showed that
engagement is highest during the evening, reflecting
broader social media usage trends and highlighting
the continuous nature of digital activism.

The findings have broader implications for
understanding the role of social media in
contemporary political landscapes. Social media
platforms have become indispensable tools for
political communication, enabling activists to
bypass traditional media gatekeepers and directly
engage with the public. This research underscores
the importance of digital platforms in shaping public
opinion, influencing political agendas, and driving
social change. By providing a space for
marginalized voices and facilitating real-time
interaction, social media empowers citizens to
participate in political processes that were
previously inaccessible.

However, the study also highlights challenges
associated with digital activism, including the
spread of misinformation, the prevalence of echo
chambers, and the limited depth of engagement in
online discourse. While social media has the
potential to mobilize large groups and raise
awareness, the findings suggest that online activism
alone may not be sufficient to drive substantive
policy changes. Therefore, it is crucial for future
research to explore the long-term impact of digital
activism on political outcomes and to identify
strategies that enhance the effectiveness of online
movements in achieving their goals.

Overall, this study contributes to the growing body
of literature on social media and political activism
by providing empirical insights into the dynamics of
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online movements in India. It highlights the

complexities and opportunities of digital platforms
in facilitating political engagement and underscores
the need for a nuanced understanding of how social
media shapes the political landscape. As digital
activism continues to evolve, these findings offer
valuable perspectives for activists, policymakers,
and researchers seeking to harness the power of
social media for positive social change.
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