
 Economic Sciences 
https://economic-sciences.com 

ES (2025) 21(02), 441-449| ISSN:1505-4683  
 

 

441 

 

An Analytical Study Of India’s Tourism Growth: Insights From 

The India Tourism Data Compendium 2025 

Dr Venkataramana Reddy Maram1, Mr. Vivek2, Dr Suresh Reddy Jakka3, Mr Naresh Jakkali4 
1Assistant professor, Dept of Business Management, UCC&BM, Mahatma Gandhi University 508254 

Email: mgu.ramanareddy2025@gmail.com\ Orcid no:  0009-0000-2011-3801 
2Faculty in Tourism, Dept of History and Tourism, UCA&SS, Mahatma Gandhi University 508254 

Email: viveksalikanti@gmail.com 
3Assistant professor, Dept of Business Management, UCC&BM, Mahatma Gandhi University 508254 

Email: jsureshreddy@gmail.com, Orcid no:  0000-0003-3887-3571 
4Research scholar, Dept of Business Management, UCC&BM, Mahatma Gandhi University 508254 

Email: nareshjakkali88@gmail.com 

Abstract 

Tourism plays a pivotal role in India’s socioeconomic development, acting as a catalyst for employment 

generation, cultural exchange, and regional integration. The India Tourism Data Compendium 2025, published 

by the Ministry of Tourism, Government of India, provides a comprehensive statistical overview of the country’s 

tourism performance within global and national contexts. This study analytically examines India’s tourism growth 

across inbound, outbound, and domestic segments, situating these patterns within the broader global tourism 

framework. Using secondary data from the India Tourism Data Compendium 2025 and supporting scholarly 

literature, the paper explores the economic, social, and infrastructural dimensions of tourism development. The 

analysis reveals a strong post-pandemic recovery in inbound and outbound tourism, a surge in domestic tourist 

movements, and a sustained increase in foreign exchange earnings. Furthermore, it underscores India’s enhanced 

global positioning, improved infrastructure, and policy-driven competitiveness as reflected in the 2024 Travel 

and Tourism Development Index (TTDI). The findings suggest that sustained investments in connectivity, digital 

innovation, and heritage conservation can further strengthen India’s role as a global tourism hub. 

Keywords: India Tourism, Inbound Tourism, Domestic Tourism, Outbound Tourism, Economic Growth, Policy 

Framework, Ministry of Tourism, Data Compendium 

Introduction 

Tourism in India has evolved into one of the most 

dynamic sectors of the national economy, 

contributing substantially to foreign exchange 

earnings, employment, and regional development. 

As a multidimensional industry, tourism integrates 

transportation, accommodation, heritage 

preservation, environmental sustainability, and 

cultural promotion. The India Tourism Data 

Compendium 2025, the 66th annual edition 

published by the Ministry of Tourism, Government 

of India, serves as a vital reference for policymakers, 

scholars, and industry professionals. It combines 

data from various sources such as the Bureau of 

Immigration, United Nations Tourism (UN 

Tourism), the Archaeological Survey of India, and 

the Reserve Bank of India. 

The primary objective of this paper is to examine the 

main findings of the 2025 Compendium with 

reference to global trends and India’s performance 

in inbound, outbound, and domestic tourism. It also 

examines the economic significance of tourism, 

assesses the impact of policy measures, and 

identifies emerging opportunities for sustainable 

growth. 

India’s tourism sector has provennotable resilience 

following the disruptions of the COVID-19 

pandemic. Between 2020 and 2024, international 

tourist arrivals (ITAs) increased from 6.33 million 

to 20.57 million, marking a recovery of nearly 

225%. In the same way, foreign exchange earnings 

from the tourism rose from USD 13.04 billion in 

2020 to USD 35.02 billion in 2024 (Ministry of 

Tourism, 2025). These indicators highlight not only 

the strength of the tourism industry but also the 

success of national initiatives such as Dekho Apna 

Desh, Swadesh Darshan 2.0, and the G20 Tourism 

Track initiatives. 
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Methodology 

This research adopts an analytical and descriptive 

methodology designed to interpret India’s tourism 

growth through evidence-based evaluation. The 

study utilizes secondary data obtained from 

authentic institutional sources, including the India 

Tourism Data Compendium 2025, UN Tourism 

Reports (2025), and World Economic Forum’s 

Travel and Tourism Development Index (2024). 

Quantitative analysis was conducted to examine the 

trends in inbound, outbound, and domestic tourism, 

along with tourism’s contribution to GDP, 

employment, and foreign exchange earnings. 

Qualitative assessment involved reviewing 

government policies, development schemes, and 

institutional reports to understand their influence on 

the structure and sustainability of the tourism sector. 

The analysis combines trend observation and 

comparative evaluation to identify patterns of 

recovery, growth, and sectoral transformation in 

post-pandemic India. Data interpretation was guided 

by principles of reliability and triangulation, 

ensuring consistency across multiple sources. The 

research design emphasizes objectivity, avoiding 

subjective bias through transparent analytical 

procedures and cross-validation of datasets. 

Global Tourism Scenario 

According to UN Tourism’s World Tourism 

Barometer (May 2025), international tourist arrivals 

globally reached 1,465 million in 2024, reflecting a 

12.17% increase over 2023 and nearly a complete 

return to the pre-pandemic level of 1,466 million 

recorded in 2019. Global tourism receipts rose to 

USD 1,731 billion, marking a 16.4% growth 

compared to 2019. This rebound underscores the 

vital role of tourism as a driver of economic 

recovery, job creation, and cultural exchange. 

Europe continued to dominate global tourism, 

accounting for 51.6% of international tourist 

arrivals, followed by Asia and the Pacific (21.7%), 

the Americas (14.8%), Africa (5.0%), and the 

Middle East (6.9%). The Middle East recorded the 

fastest growth, with a 41% increase in tourist 

arrivals compared to 2019, driven by strategic 

investment in hospitality and religious tourism (UN 

Tourism, 2025). 

Within this global context, India has emerged as a 

significant player. In 2024, India accounted for 

1.40% of total international arrivals and 2.02% of 

global tourism receipts, reflecting the country’s 

growing competitiveness and appeal. India’s 

ranking in the World Economic Forum’s Travel and 

Tourism Development Index (TTDI) 2024 

improved to 39th globally, with particularly strong 

performance in natural and cultural resource 

pillarsranking 6th and 9th respectively. This 

enhanced position illustrates the effectiveness of 

India’s tourism strategies, including sustainable 

infrastructure development and targeted destination 

promotion. 

Furthermore, India’s integration with international 

networks such as UN Tourism and World Travel and 

Tourism Council (WTTC) initiatives demonstrates 

its commitment to global standards of inclusivity, 

sustainability, and innovation. The tourism sector's 

influence is now recognized as a dual-purpose force, 

serving not only as an economic driver but also as a 

crucial tool for cultural exchange and soft power. 

India’s Position in Global Tourism 

India’s tourism sector has undergone a remarkable 

transformation, positioning the country among the 

world’s top twenty tourist destinations. According to 

the India Tourism Data Compendium 2025, India 

welcomed 20.57 million international visitors in 

2024, a significant rise of 8.89% compared to 2023 

and a 14.85% increase over 2019. This recovery 

indicates that India not only regained its pre-

pandemic momentum but also consolidated its 

global standing.India’s share in global tourist 

arrivals rose modestly to 1.40% in 2024, while its 

share in international tourism receipts stood at 

2.02%. These figures underscore that although India 

receives a smaller proportion of the world’s 

travelers, it generates a comparatively higher share 

of global earnings a reflection of higher spending 

patterns, longer stays, and diversified tourism 

products. The average duration of stay for foreign 

tourists in India reached 18.12 days in 2024, 

indicating the depth of visitor engagement with 

Indian destinations (Ministry of Tourism, 2025).The 

country’s foreign exchange earnings (FEE) from 

tourism amounted to USD 35.02 billion in 2024, 

registering a year-on-year growth of 8.79%. India’s 

rank in terms of global tourism receipts improved 

significantly over the decades from 36th position in 
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2001 to 15th in 2024. This upward trajectory 

highlights the structural evolution of the sector 

through sustained government support, improved 

connectivity, and the development of high-value 

tourism niches such as wellness, spiritual, and 

medical tourism. 

Furthermore, the Travel and Tourism Development 

Index 2024 by the World Economic Forum ranks 

India 6th globally for natural resources, 9th for 

cultural resources, and 9th for non-leisure resources. 

These indicators reflect India’s robust tourism 

potential across ecological, cultural, and business 

segments. The presence of 42 UNESCO World 

Heritage Sites, the expansion of 157 airports, and 

over 517 new air routes under the Ude Desh ka Aam 

Nagrik (UDAN) scheme have collectively 

reinforced India’s global tourism competitiveness. 

From a policy perspective, the alignment of tourism 

development with the National Infrastructure 

Pipeline (NIP) and the Gati Shakti Mission further 

strengthens India’s ability to integrate tourism with 

national development objectives. The introduction 

of digital visa systems, promotion of e-tourism 

platforms, and branding campaigns such as 

Incredible India 2.0 have enhanced India’s 

international image and accessibility. 

India’s rising stature in global tourism is also 

supported by its strategic diplomatic outreach, 

which positions tourism as a tool of soft power and 

cultural diplomacy. Hosting global events such as 

the G20 Tourism Ministers’ Meeting in 2023 further 

emphasized India’s leadership role in advocating 

sustainable and inclusive tourism. 

Inbound Tourism Trends in India 

Inbound tourism remains amongthe best indicator of 

India’s global tourism performance. As reported by 

the India Tourism Data Compendium 2025, India 

recorded 20.57 million international tourist arrivals 

(ITAs) in 2024, comprising both foreign tourist 

arrivals (FTAs) and Non-Resident Indian (NRI) 

visits. Of these, 9.95 million were FTAs, reflecting 

a 4.52% increase over 2023 and a recovery to nearly 

91% of pre-pandemic levels. Meanwhile, NRI 

arrivals reached 10.62 million, a 13.22% rise from 

2023 and a remarkable 52.15% increase over 2019, 

highlighting strong engagement between the Indian 

diaspora and their home country (Ministry of 

Tourism, 2025). 

Source Markets and Regional Composition 

In 2024, the United States emerged as India’s top 

inbound source market, contributing 18.13% of total 

FTAs, followed by Bangladesh (17.59%), the 

United Kingdom (10.28%), Australia (5.21%), and 

Canada (4.79%).These five countries accounted for 

nearly 56% of all FTAs to India. The United States 

overtook Bangladesh as the largest source market, 

reflecting India’s growing appeal among long-haul, 

high-spending travelers (Ministry of Tourism, 

2025). 

Regionally, Asia and the Pacific remained 

dominant, contributing 43% of FTAs in 2024, 

though this represented a slight decline compared to 

2019 due to reduced arrivals from China and 

Bangladesh. Europe contributed 26.7%, followed by 

North America (23.1%), Africa (3.4%), and the 

Middle East (2.97%). Oceania, with a 6.1% share, 

recorded one of the strongest growth rates over 2019 

levels, reflecting expanding air connectivity and 

renewed post-pandemic interest from Australian and 

New Zealand travelers. The region-wise analysis 

underscores India’s balanced inbound tourism base, 

drawing visitors from both short-haul Asian markets 

and long-haul Western economies. The steady 

growth from developed countries highlights rising 

confidence in India’s tourism infrastructure, while 

the sustained inflow from the nearby South Asian 

countries reflects regional cultural and economic 

linkages. 

Purpose of Visit and Travel Patterns 

Leisure, holiday, and recreation remained the 

dominant travel purpose, accounting for 45% of all 

foreign visits in 2024, reaffirming India’s identity as 

a culturally rich and diverse leisure destination. 

Visits by the Indian diaspora (including Overseas 

Citizens of India) formed the second-largest 

category at 28.49%, followed by business and 

professional travel (10.52%) and medical tourism 

(6.48%). Educational travel, though a smaller 

segment, indicated growing academic exchanges 

and cross-border mobility.Medical tourism emerged 

as a particularly strong growth driver, with a 

significant share of visitors originating from South 

Asia (20.27%), Africa (18.93%), and the Middle 

East (17.88%). India’s reputation for affordable and 

high-quality healthcare, combined with advanced 

hospital infrastructure and simplified medical visa 
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procedures, has strengthened its position as a global 

hub for health and wellness travel (Gupta & Bhatia, 

2023).Seasonally, December recorded the highest 

arrivals (1.06 million), followed by February, 

January, and November, indicating the influence of 

winter tourism and festive travel patterns. The 

average duration of stay stood at 18.12 days, with 

the longest stays recorded among visitors from 

Canada (30.99 days), Australia (23.99 days), and the 

United States (23.80 days). These long-duration 

travelers contribute significantly to tourism revenue 

through extended engagement in multiple 

destinations. 

Demographic Insights 

In 2024, the age group 35–44 years represented the 

highest proportion of foreign tourists (20.67%), 

followed closely by 45–54 years (20.24%), 

highlighting the dominance of mature travelers with 

higher spending capacity. The gender distribution 

showed a gradual shift towards inclusivity, with 

43.14% female travelers, reflecting India’s growing 

reputation as a safe and inclusive destination for 

women (Ministry of Tourism, 2025). 

The sustained inflow of diverse age groups and 

nationalities underscores India’s appeal across 

cultural, spiritual, and adventure tourism niches. 

Initiatives such as Incredible India 2.0, Dekho Apna 

Desh, and enhanced e-visa facilities have 

strengthened inbound tourism by simplifying access 

and enhancing destination visibility. 

Outbound Tourism Dynamics 

Outbound tourism in India has experienced quick 

and sustained expansion for the past three decades, 

reflecting rising disposable incomes, improved 

international connectivity, and a growing middle 

class with global travel aspirations. According to the 

India Tourism Data Compendium 2025, outbound 

travel from India reached 30.89 million departures 

in 2024, representing a 10.79% increase over 2023 

and exceeding pre-pandemic levels for the first time. 

This growth highlights India’s transition from a 

primarily inbound destination to a significant 

contributor to global outbound tourism flows. 

Historical and Quantitative Trends 

Outbound departures from India have grown 

consistently from 1.94 million in 1991 to nearly 27 

million in 2019, before the sharp decline in 2020 due 

to the pandemic. The recovery began in 2022, with 

a 152.6% increase over the previous year, and by 

2023–2024, outbound travel had not only stabilized 

but surpassed earlier benchmarks. The growth 

trajectory reflects the increasing integration of 

Indian travelers into global tourism circuits 

(Ministry of Tourism, 2025). This rebound was 

supported by several factors: enhanced aviation 

capacity, the emergence of low-cost carriers on 

international routes, the proliferation of digital 

booking platforms, and the accessibility of 

simplified visa regimes in famous touristplaces.The 

number of Indianpassport holders and the growing 

influence of digital marketing campaigns by foreign 

tourism boards have also encouraged overseas 

travel. 

Major Destination Markets 

The United Arab Emirates (UAE) remained the 

leading destination for Indian travelers in 2024, 

followed by Saudi Arabia, the United States, 

Thailand, Singapore, the United Kingdom, Qatar, 

Canada, Kuwait, and Oman. Collectively, these ten 

destinations accounted for over 71% of total Indian 

departures (Ministry of Tourism, 2025). 

The preference for the Gulf region can be credited to 

cultural, familial, and employment linkages, and 

also the availability of affordable short-haul travel 

options. On the other hand, destinations like 

Thailand, Singapore, and Malaysia attract leisure 

and shopping travelers, while Europe, North 

America, and Oceania serve higher-income 

segments pursuing luxury, education, and long-haul 

tourism experiences. 

Outbound Travel - Purpose and Demographics  

In the year of 2024, the primary purpose of this 

international travel among Indian nationals was 

leisure and recreation (42.52%), followed by visits 

related to the Indian diaspora (34.69%), business 

and professional travel (14.92%), pilgrimage 

(3.99%), and education (2.45%). The dominance of 

leisure travel highlights the growing culture of 

holidaymaking among Indian families and young 

professionals, supported by rising incomes and 

changing work-life preferences.Demographically, 

outbound travelers were predominantly from the age 

group of 25–44 , which together accounted for over 

52% of all departures. The 15–24 age group 

constituted nearly 16%, reflecting the increase of 
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student and youth travel facilitated by international 

education programs and working-holiday 

opportunities. 

Gender diversity in outbound tourism has also 

improved, with increasing participation of solo 

female travelers and family groups, signaling 

evolving social norms and enhanced perceptions of 

safety abroad. 

Economic Implications 

Outbound tourism has a dual economic impact: it 

reflects India’s growing consumer spending power 

and simultaneously highlights the need to retain a 

larger share of tourism expenditure domestically 

through competitive destination development. 

While outbound travel generates valuable 

remittances and air transport revenues, it also creates 

a foreign exchange outflow. Consequently, India’s 

tourism policy increasingly emphasizes balanced 

tourism promotionencouraging outbound travel 

while stimulating domestic tourism to maintain 

economic equilibrium (Singh & Sharma, 2024). 

The robust growth in outbound travel has also 

directed to the diversification of India’s travel and 

hospitality industry, fostering the increase of 

outbound tour operators, travel technology startups, 

and global partnerships. These developments 

position India not only as a tourism destination but 

also as a key outbound market influencing regional 

tourism economies. 

Domestic Tourism Development 

Domestic tourism is the cornerstone of India’s 

tourism economy, acting as a stabilizing force that 

sustains demand during global disruptions and 

provides equitable economic benefits across 

regions. The India Tourism Data Compendium 2025 

reports that India recorded 2,948.19 million 

domestic tourist visits in 2024, marking a 17.51% 

increase over 2,508.82 million visits in 2023. This 

robust growth indicates the continued vitality of 

domestic travel and its crucial role in regional 

development and cultural integration. 

Scale and Distribution of Domestic Travel 

Domestic tourism in India operates at a scale 

unmatched by most global economies. The top-

performing states in 2024 were Uttar Pradesh 

(646.81 million visits) and Tamil Nadu (306.84 

million), followed by Andhra Pradesh, Karnataka, 

and Maharashtra. Uttar Pradesh’s dominance is 

largely attributed to pilgrimage and heritage tourism 

linked to sites such as Varanasi, Ayodhya, and 

Prayagraj, while Tamil Nadu continues to benefit 

from temple circuits, hill stations, and wellness 

destinations.The data further shows that 

Maharashtra (3.71 million) and West Bengal (3.12 

million) received the highest number of foreign 

tourist visits (FTVs) among all states and Union 

Territories. These figures demonstrate the 

synergistic relationship between domestic and 

international tourism, where infrastructural 

improvements for domestic travelers simultaneously 

enhance the international visitor experience 

(Ministry of Tourism, 2025). 

Heritage and Cultural Tourism 

Cultural heritage remains the most prominent 

motivator for domestic travel in India. Among the 

centrally protected monuments, the Taj Mahal 

continues to lead as the most visited site, attracting 

6.26 million domestic tourists and 0.645 million 

foreign tourists in FY 2024–25. The Sun Temple at 

Konark (3.57 million) and Qutub Minar (3.20 

million) were also among the most frequented 

monuments, illustrating the centrality of 

architectural heritage in shaping India’s domestic 

tourism landscape.The Swadesh Darshan and 

PRASHAD (Pilgrimage Rejuvenation and Spiritual 

Heritage Augmentation Drive) schemes have played 

critical roles in developing thematic circuits such as 

the Buddhist, Ramayana, Coastal, and Desert 

Circuits. These initiatives aim to enhance 

infrastructure while preserving cultural integrity, 

thus aligning tourism development with sustainable 

and inclusive growth objectives (NITI Aayog, 

2024). 

Emerging Patterns: Rural, Wellness, and Digital 

Tourism 

The post-pandemic period witnessed the rise of new 

domestic tourism trends. Tourism in rural areas has 

gained thrust as travelers search for immersive 

cultural and community-based experiences. 

Destinations such as Raghurajpur (Odisha) and 

Hodka (Gujarat) exemplify successful models of 

rural tourism that integrate local crafts, homestays, 

and eco-friendly practices. 
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Wellness and spiritual tourism have also grown 

rapidly, with states like Kerala, Uttarakhand, and 

Himachal Pradesh witnessing increased footfall for 

yoga, Ayurveda, and meditation-based retreats. The 

global recognition of India as the birthplace of yoga, 

reinforced by the annual International Day of Yoga, 

has strengthened the branding of India as a holistic 

wellness destination. 

Digital tourism represents another transformative 

trend. The increasing use of mobile apps, virtual 

tours, and digital booking systems has made 

domestic travel more accessible and personalized. 

Initiatives under Digital India and the incorporation 

of AI-driven platforms by the Ministry of Tourism 

have enhanced tourist engagement and service 

quality, enabling even smaller destinations to attract 

visitors through digital visibility (Ministry of 

Electronics & IT, 2024). 

Socioeconomic Significance 

Domestic tourism contributes substantially to 

inclusive growth by generating employment, 

promoting local entrepreneurship, and facilitating 

regional balance. The Tourism Satellite Account 

(TSA) framework indicates that the tourism sector 

created 84.63 million jobs in 2023–24, accounting 

for 5.22% of India’s GDP. This employment 

includes both direct and indirect opportunities 

across transport, accommodation, crafts, and food 

industries. 

Moreover, domestic tourism serves as a platform for 

cultural exchange and national integration. It 

strengthens local economies in rural and semi-urban 

regions, supports women’s entrepreneurship, and 

sustains small-scale enterprises. The 

democratization of travel, aided by improved road 

networks and affordable accommodation, has made 

tourism a mass social phenomenon rather than an 

elite pursuit. 

In sum, domestic tourism not only underpins the 

economic structure of India’s tourism industry but 

also represents a critical social mechanism for 

cultural cohesion and sustainable development. 

Economic Contribution of TourismTourism 

serves as a vital component of India’s economic 

architecture, contributing directly and indirectly to 

national income, employment, and foreign exchange 

generation. The India Tourism Data Compendium 

2025 and associated Tourism Satellite Account 

(TSA) framework collectively illustrate the sector’s 

expanding economic footprint and its role in 

advancing inclusive growth. 

Contribution to GDP and Employment. In the 

financial year 2023–24, the travel and tourism sector 

contributed approximately 5.22% to India’s GDP 

and generated around 84.63 million jobs, 

encompassing both direct and indirect employment. 

These figures underscore the sector’s importance as 

a labor-intensive industry with a wide multiplier 

effect across allied domains such as transport, 

hospitality, retail, handicrafts, and cultural 

industries (Ministry of Tourism, 2025). 

Employment within the tourism sector exhibits a 

unique geographical and gender dimension. Rural 

tourism initiatives, handicraft clusters, and 

homestay programs have significantly enhanced 

women’s participation and supported marginalized 

communities. As per the National Skill 

Development Corporation (NSDC), the hospitality 

and tourism sector remains one of India’s top five 

employment generators, providing livelihoods to a 

vast number of semi-skilled workers (NSDC, 2024). 

Foreign Exchange Earnings (FEE) 

Foreign Exchange Earnings (FEE) from tourism are 

a critical indicator of the industry’s contribution to 

the balance of payments. India’s FEE rose from 

USD 32.19 billion in 2023 to USD 35.02 billion in 

2024, representing an 8.79% annual growth. 

Compared to the pre-pandemic figure of USD 30.72 

billion in 2019, this reflects a cumulative growth of 

14%. India’s share in global tourism receipts stood 

at 2.02% in 2024, placing it among the top fifteen 

tourism economies worldwide (UN Tourism, 2025). 

Historically, India’s FEE has demonstrated a robust 

upward trajectoryfrom USD 3.20 billion in 2001 to 

over USD 35 billion in 2024marking a tenfold 

increase in two decades. This sustained growth can 

be attributed to policy liberalization, diversification 

of tourism products, and improvements in service 

quality and digital payment mechanisms. The 

government’s focus on experiential tourism, 

including adventure, wellness, and ecotourism, has 

further diversified revenue streams. 

Infrastructure Investments and Multiplier 

EffectsTourism’s economic significance extends 

beyond direct revenue to its role in stimulating 
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infrastructure development. The expansion of the 

National Highway Network, the creation of 157 

airports, and the inauguration of 517 new air routes 

under the UDAN scheme have significantly 

improved accessibility to remote destinations 

(Ministry of Civil Aviation, 2024). Similarly, the 

Gati Shakti National Master Plan integrates 

multimodal logistics to ensure seamless travel 

experiences across rail, road, air, and water transport 

systems.The multiplier effect of tourism investment 

is particularly visible in states such as Goa, Kerala, 

Rajasthan, and Himachal Pradesh, where tourism 

contributes over 15% of the state GDP. The 

construction of hotels, resorts, and eco-lodges 

stimulates local industriescement, furniture, textiles, 

and food productioncreating a ripple effect 

throughout the economy. 

Sustainable and Inclusive Economic Growth 

Tourism also plays an increasingly strategic role in 

advancing sustainable development goals (SDGs), 

particularly those related to poverty alleviation, 

gender equality, and responsible consumption. 

Programs such as Hunar Se Rozgar Tak and Skill 

India Mission provide vocational training for youth 

in hospitality, guiding, and travel operations. In 

addition, community-based tourism (CBT) 

initiatives empower local populations by enabling 

them to retain a greater share of tourism revenue 

(Bhat & Mukherjee, 2023).The integration of 

sustainability metrics into national tourism 

planningthrough the Tourism Satellite Account and 

the Responsible Tourism Frameworkensures that 

tourism growth aligns with environmental 

conservation and social equity. Thus, the economic 

contribution of tourism in India extends well beyond 

traditional fiscal measures, encompassing a broader 

developmental mandate 

Policy Framework and Government 

InitiativesTourism in India has evolved under a 

robust policy ecosystem that aims to balance 

economic growth, sustainability, and cultural 

preservation. The Indian Government, through the 

Ministry of Tourism (MoT), has applied Plans and 

strategies, schemes, and institutional mechanisms to 

enhance competitiveness, improve infrastructure, 

and ensure inclusive development. The India 

Tourism Data Compendium 2025 provides 

comprehensive documentation of these initiatives 

and their measurable impacts. 

National Tourism Policy and Vision 

FrameworkThe Draft National Tourism Policy 

(2023) forms the cornerstone of India’s tourism 

governance structure. It emphasizes five guiding 

principles: 

1. Sustainable and responsible tourism development 

2. Digitalization and innovation in tourism services 

3. Skill development and capacity building 

4. Destination management and quality assurance 

5. Public–private partnerships (PPP) and community 

participation 

The policy envisions transforming India into a year-

round, globally competitive destination by 2030. It 

also aligns with the National Infrastructure Pipeline 

(NIP) and Gati Shakti Master Plan, which integrate 

tourism infrastructure within broader national 

development goals. 

Major Government Schemes and InitiativesThe 

Swadesh Darshan Scheme (2014–present), now 

upgraded to Swadesh Darshan 2.0, focuses on 

developing theme-based tourism circuits such as 

Buddhist, Coastal, Desert, and Eco Circuits. It 

promotes sustainable and inclusive tourism 

infrastructure across states, with greater emphasis on 

local community involvement and destination 

branding. 

The PRASHAD Scheme (Pilgrimage Rejuvenation 

and Spiritual Heritage Augmentation Drive) 

complements this by developing pilgrimage and 

spiritual sites with world-class amenities while 

maintaining religious sanctity. These schemes have 

led to improved connectivity, infrastructure, and 

tourist facilities in cities like Varanasi, Amritsar, and 

Tirupati (Ministry of Tourism, 2025).The Dekho 

Apna Desh Initiative (2020) encourages citizens to 

explore domestic destinations and discover India’s 

cultural diversity. It supports online campaigns, 

digital storytelling, and virtual heritage tours, 

expanding domestic engagement and promoting 

lesser-known destinations. 

Institutional and Collaborative Framework 

The Ministry of Tourism coordinates closely with 

other ministries, including Civil Aviation, Railways, 

Culture, Environment, and External Affairs, to 

facilitate integrated tourism planning. The 
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establishment of National Tourism Boards and 

Regional Tourism Councils ensures decentralized 

governance and cross-sectoral cooperation.Public–

private partnerships (PPPs) have been instrumental 

in developing high-quality hotels, convention 

centers, and transport networks. The Invest India 

Tourism Desk provides a single-window facilitation 

mechanism for foreign and domestic investors. 

Additionally, state governments are empowered to 

create State Tourism Policies aligned with the 

national vision, thereby encouraging regional 

innovation. 

Digital and Smart Tourism Development 

Digital transformation has become a central policy 

focus. Initiatives such as the National Integrated 

Database of Hospitality Industry (NIDHI) and 

SAATHI (System for Assessment, Awareness & 

Training for Hospitality Industry) ensure data-

driven planning and standardized safety protocols. 

The integration of AI, GIS mapping, and real-time 

visitor analytics into policy frameworks enhances 

efficiency and visitor satisfaction. 

Moreover, onlinepayment transactionsystems like 

UPI Incredible India Digital Portal have simplified 

transactions for both domestic and foreign tourists. 

The adoption of smart tourism tools aligns India 

with global standards of digital tourism governance. 

Sustainability and Responsible Tourism 

India’s tourism policy architecture increasingly 

prioritizes environmental and social responsibility. 

Initiatives such as Eco Circuit, Wildlife Circuit, and 

Rural Tourism Clusters aim to reduce ecological 

footprints while promoting inclusive community 

participation. States like Kerala, Sikkim, and 

Meghalaya have been identifiedworldwide for 

pioneering sustainable tourism models that balance 

growth with conservation. 

Challenges 

While India’s tourism sector demonstrates 

impressive growth and resilience, it also faces a 

range of structural, operational, and environmental 

challenges that must be addressed to ensure long-

term sustainability. The India Tourism Data 

Compendium 2025 highlights both the 

achievements and areas that require policy attention 

as India seeks to position itself among the top ten 

global tourism economies by 2030. 

Key Challenges 

a) Infrastructure and Connectivity Gaps:Despite 

major progress through initiatives like UDAN and 

Gati Shakti, several tourist destinationsparticularly 

in the Northeast, the Himalayas, and rural 

areascontinue to face inadequate road, rail, and 

digital connectivity. The lack of last-mile transport 

and limited accommodation facilities restricts the 

potential of otherwise high-value destinations. 

b) Seasonality of Demand:India’s inbound tourism 

is highly seasonal, with peak arrivals between 

October and March. This concentration places 

pressure on infrastructure during high-demand 

months and leads to underutilization during off-

seasons. Addressing this imbalance through year-

round destination promotion and event-based 

tourism remains a policy priority. 

c) Environmental Degradation and Over-

Tourism:Popular destinations such as Shimla, 

Manali, and Goa face ecological stress due to over-

tourism, waste mismanagement, and unregulated 

construction. Global climate change further worsens 

these challenges through unpredictable weather 

patterns, impacting both natural and cultural 

heritage sites (Sharma & Verma, 2024). Sustainable 

tourism planning and capacity regulation are 

essential to prevent irreversible damage. 

d) Skill Gaps and Service Quality:Although 

tourism generates vast employment, the sector often 

suffers from low skill levels, inadequate training, 

and high turnover. Continuous professional 

development through initiatives like Hunar Se 

Rozgar Tak and partnerships with academic 

institutions remains vital to maintain global service 

standards. 

e) Safety and Perception Issues:Perceptions of 

safetyespecially for solo female travelerscontinue to 

influence destination choices. While India has made 

growth through improved law enforcement and 

tourist police networks, ensuring consistent safety 

standards across all destinations remains a crucial 

aspect of brand integrity. 

Conclusion 

The India Tourism Data Compendium 2025 

provides a comprehensive and data-driven insight 

into the dynamic transformation of India’s tourism 

sector. The findings uncover that India has 
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successfully navigated post-pandemic challenges, 

achieving strong recovery across inbound, 

outbound, and domestic tourism segments. With 

international tourist arrivals surpassing 20 million, 

foreign exchange earnings exceeding USD 35 

billion, and domestic visits reaching nearly 3 billion, 

tourism has become a central pillar of India’s 

economic and cultural revival.India’s improved 

global ranking in the Travel and Tourism 

Development Index 2024 and the extension of its 

tourism infrastructure under national schemes such 

as Swadesh Darshan 2.0, PRASHAD, and Dekho 

Apna Desh reflect the effectiveness of its policy 

interventions. The integration of digital 

technologies, community participation, and 

sustainability frameworks further strengthens 

India’s position as a resilient and future-ready 

tourism economy.However, achieving long-term 

growth requires addressing persistent challenges 

such as infrastructure disparities, environmental 

degradation, skill shortages, and seasonal 

imbalances. Future strategies must focus on 

enhancing last-mile connectivity, strengthening skill 

ecosystems, promoting year-round tourism, and 

enforcing sustainable practices. 

Looking forward, India’s tourism vision for 2030 

emphasizes innovation, inclusivity, and global 

leadership. The adoption of smart technologies, the 

growth of niche tourism segments like well-being 

and tourism in rural areas, and India’s proactive 

participation in global tourism governance can 

collectively position the nation as a top-ten tourism 

economy. 

Tourism in India is no longer merely an economic 

activityit represents a multidimensional pathway for 

cultural preservation, environmental stewardship, 

and human development. By harmonizing growth 

with sustainability and inclusivity, India can 

transform its tourism potential into a model of 

balanced, responsible, and globally admired 

development. 
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